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| Let us be your 
TRAFFIC MANAGER 


For the firms that are mot large enough to justify the | 
employment of a man to handle trafhe work exclusively, | 
we have a proposition that will save you time, work and 
worry. Why burden yourself, your bookkeeper or even 
your shipping clerk, with the handling of something that 
you or he has not specialized in? 





For greater eficiency, more service and profit, we sug- 
gest that you appoint us your Trafic Manager. We have 
specialized in freight rates and transportation matters for 
over 13 years. There are four men in our organization 
who have devoted the entire working period of their lives 
to traffic service. One of them was formerly with the 
Interstate Commerce Commission and is an attorney at 





law. 





1 | We repeat--Let us be your 
TRAFFIC MANAGER 





| | Interstate Traffic Co. | 
| | Public Trafic Managers | 

| J. M. SMITH, Manager 
| 1414 Santa Fe Building -- Phone Y-3727 | 
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Confidential i 
| ss Hi 
{ Real Estate | | 
| "fume | || Padg geage | 
Transactions i d. itt S u Ase : 
f a i The Acme of Excellence 
for individuals or : | WHEARY / 
] corporations. Allofour } | | Geshioned To 
j transactions are consid’ - | aa | 
& ered confidential, and no J i 
f publicity given when f il i 
4} our clients so request. fF | | 
5 en f i | 
{ ~~ a i 
4 = =**34 Years in Dallas” 5 il | 
; <n I 
| il 
_J.W.LINDSLEY } |. 
& COMPANY | | | 
REALTORS” fF |. | 
3 1209 MAIN ST. fe i | 
| PHONE X-4367 F TF | 
| i 

Ml : 
il A Wheary Trunk of time-tested construction. Out- \ 
x a Hi side dimensions, 40x22x21 inches. Covered with black Hh 
—=— i) vulcanized fiber, bound in maroon. Fur- $ 50 
| nished with beautiful lining and findings. 49 | 
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An Ideal 
Birthday Gift 
for Friend Wife |) 


A beautiful leathei i 
grained Fabricoid Hat |) 
Box with full leather || 
bindings. Lined with | 
fancy cretonne; very 
smart and desirable. 
The gift ideal. 
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It’s the Taste that Tells 
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| Delicious 
" 


It is with a 
great deal of 
pride that we 
point to the 


MB Ise Kream 
y Company as y 


(fy one of our 
clients. 










| Hope-Mills | 
«1 ADVERTISING [xi 
AGENCY 


i|| X-3560  1616% Main St. 
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For Yesterday’s Future 
---and Today’s 


Boa ie 





‘*The true development of Dallas began,”’ 
said one of the city’s foremost citizens 
recently, ‘‘with the establishment of 
The News in 1885.”’ 


| Preserving thetraditions of leadership, 
growing in capacity for leadership, yet 
4 making no pretense to leadership save 
\ 4 through sincerity of service; thus goes 
The News about its destiny. 
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Che Ballas Morning News 
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Distinctive Autocar Advantages De- 
termined This Motor Truck Purchase 




















Mr. L. W. Dawley, of the Southern Ice & Utilities Co., recently wrote the 
Autocar Direct Factory Branch at 2701 Main St., Dallas, as follows: 


‘“‘A few months ago it became necessary for us to purchase a 
truck. We made a considerable study of trucks operating on the 
streets of Dallas with the result that we selected the Autocar. 


‘*Our selection in this was based primarily upon the Autocar’s 
adaptability to handling itself in congested and fast moving traf- 
fic. In addition to this distinctive short wheelbase handiness, 
other factors determining our purchase were sturdy Autocar 
construction; economical gasoline consumption and tire mile- 
age; and satisfactory Direct Factory Branch Service. 


‘*We will be glad to furnish you with operation and mainte- > 
nance costs at the conclusion of our summer season which 
should prove interesting information.”’ 





Autocar Sales and Service Company of Texas 


2701 Main Street, Dallas 
Robert R. Harper, Manager Telephone Y-1529 


Direct Factory Branch of The Autocar Company, Ardmore, Pa., Established 1897 
Branches in 49 Cities 


i SEND WITH YOUR LETTERHEAD | 


THe AuTocaR CoMPANY Au f a Cr 
Box 2260, Ardmore, Pa. 


Without obligation, please give me : gas and electric trucks 


more information regarding econo- ;: 
: mies eee from combined use of : EITHER OR BOTH si AS YOUR WORK REQUIRES 
: ° gas and electric trucks. : 


> © 
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ceping (001 With Dallas 


U. S. Weather Bureau files show that Dallas enjoys more healthful and pleasant 
summer weather than most northern cities. 






OSE _ whose business 
calls them to the north 
} and east during the sum- 
! mer months are always 
Z| glad to get back to Dal- 
YJ las. Nevertheless, there 
are many of us living here, and a 
greater number who have never been 
to Texas, who are slaves to the 
thermometer, believing that this in- 
strument records the 
effect of heat on the 
human body. For in- 
stance, if the temper- 
ature in Kansas City 
is 85° and on the 
same day it is 100° 
in Dallas, they will 
firmly believe that it 
is 15° cooler in the 
former city. This er- 
roneous idea is very 
prevalent and causes 
many to believe that 
the people of this 
State suffer when 
moderately high tem- 
peratures prevail. 


Why is it that the 
papers have been car- 
rying continual re- 
ports of heat prostra- 
tions in the North 
while they are practi- 
cally unknown in this 
section ? 


To answer this 
question and to be 
able to judge as to the relative heat 
of two places—as it is felt by the 
normally healthy person—you must 
take three elements into considera- 
tion. These elements are the 
temperature, the humidity and the 
wind velocity. If the air is calm or 
stagnant, the humidity high and the 
temperature only 75°, you will suf- 
fer more, and think it hotter, than if 
you are in a region of low humidity, 
high temperature and good breezes. 

Few understand the effect of 
humidity. Humidity is based on the 
percentage of moisture in the air to 
the amount that it will hold when 
saturated. When this latter stage is 
reached, we have rain. For this 
reason you sometimes feel uncomfort- 
ably hot just after a light summer 
shower. Many of you have ex- 
perienced that stuffy, sticky feeling 
when arising in the morning in some 
cities far to the north of us. Yet this 


unpleasant experience is only felt on 
very rare occasions in Dallas. 

As an example of the effect of 
evaporation as a cooling agent, the 
following data is given: On July 22, 
1924, at 12 noon, the thermometer at 
the local weather bureau showed 95.3 
degrees. The humidity was 24% and 
the “wet-bulb temperature,” that is, 
the heat experienced by the human 


las are higher than in the other 
cities, but the humidity is lower. 
They also lack the greatest asset 
which we have—an asset that gives 
us uniformly cool nights and pleasant 
mornings—the Texas Monsoon. 


To quote from an article by Dr. J. 
L. Cline, U. S. Weather Bureau offi- 
cial, carried in the Gulf Coast Maga- 
zine: “During the 
summer months, 
shortly after sunrise 
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—-Photo by Hudson. 


One of many fine swimming pools that draw thousands of bathers each summer 


body, was 68.7°, or 4° less than the 
interior of an iced-air theater. This 
bears out the ancient saying, “It’s not 
the heat, it’s the humidity.” 


Dallas Holds No Heat Championships 


VEN on the score of high tem- 

peratures, Dallas cannot lay 
claim to any championships. The 
highest temperature ever recorded 
here was 108°—many years ago. 
Since the establishment of the regular 
Weather Bureau here, in 1913, the 
highest temperature reached was 104°. 
Yet Montana, one of the northernmost 
of our States, as well as South Da- 
kota, have experienced temperatures 
as high as 108°. No less a place than 
Los Angeles and the cool, midwestern 
city of Des Moines, have both broken 
this record, having reached 109°. 
These figures are, of course, the abso- 
lute highest temperatures on record 
and the average temperatures in Dal- 





a fresh wind starts 
in from the Gulf of 
Mexico and continues 
throughout the day 
and late into the 
night. These winds 
are known as _ the 
Texas Monsoon. They 
appear in March and 
disappear in Novem- 
ber. They add much 
to the comfort of the 
inhabitants, bringing 
coolness with them 
at the very season 
when coolness is most 
needed. 


These Gulf winds 
are caused by the 
unequal temperatures 
of the air over 
the land and water, 
which produces un- 
equal pressure. With 
the rising of the sun 
the land is warmed more rapidly 
than the surface water of the Gulf 
of Mexico, due to the rigidity 
of land and the mobility of water, 
and as a result the surface air over 
the land receives more heat and be- 
comes hotter than that over the 
water, causing it to expand upward, 
raising the surfaces of equal air 
pressure higher over the land than 
over the Gulf, and as a result the up- 
per strata of air over the land flows 
down towards the Gulf, increasing 
the pressure over the Gulf and re- 
ducing it over the land. This causes 
a return surface wind to set in from 
the Gulf towards the land, the air, 
so to speak, trying to seek its equi- 
librium, but as the cool air flows in- 
land from the Gulf that air also be- 
comes heated and expands upward, 
as previously illustrated; therefore 
these currents are kept up through- 
(Continued on page 18) 
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esoee) (0 SPEEDILY has Dallas 
be (PR \ie\ catapulted forward that 





oN but few local people 
Nga “| realize fully the progress 
e9, | that has been made. 

pemide=!} Take the facilities that 
have been developed to make Dallas 
more attractive as a sum- 
mer playground, as an ex- 
ample. The increase in the 
number of Texas people 
who are spending week- 
ends or entire vacations in 
Dallas this summer and of 
transcontinental tourists— 
either auto or Pullman 
type—who are_ stopping 
over in Dallas for an en- 
joyable break in their 
journeys, shows that people 
outside of the city are al- 
ready cognizant of what we 
Dallas people may in a 
great measure still be over- 
looking. Convincing testi- 
mony as to this is given 
by the registers of local 
hotels. For several years a 
steadily increasing summer 
business has been reported, 
with the greatest impetus 
this summer. 

If Col. John Neely Bryan, 
who back in 1841 built the 
first house in Dallas, could 
return for a visit to the city 
he founded he would indeed 
think that the age of mira- 
cles is with us still. Iced 
water on tap in hotels, os- 
cillating electric fans, iced 
air theaters, roof gardens 
on skyscraper _ hostelries 
where dining and dancing 
always are accompanied by 
natural breezes,  refrig- 
erators that make their own 
ice, airplanes always avail- 
able for a cooling spin 
through the ether at small 
fee, and even iced air res- 
taurants and an iced air 
barber shop—truly he would 
vote for Dallas as a sum- 
mer resort. 






Improving on Nature 
ARK Twain com- 
mented that “A great 

deal has been said about 
the weather but so far noth- 
ing has been done about it.” 
This is not the case in Dal- 
las. Here science has been 
called upon to make the 
summers more pleasant, 
and this notwithstanding 
that the summers here are 
not severe, as explained on 
page 7 in this issue in an _ inter- 
view with the local Weather Ob- 
server. With the exception of a 
few resort cities, almost everywhere 
you go you will find some people 
complaining that their respective 
cities have the most unpleasant sum- 
mers. Dallas, with its absence of 


high humidity, its altitude of 500 feet, 
its cooling Gulf breezes and its ex- 
ceptionally large share of cool nights, 


* is very well satisfied with its climate. 


But this is no reason why various 
facilities should not be developed for 
diversion and greater comfort. 


to a number of the playhouses. Local 
theaters include high class vaudeville, 
as well as motion pictures, a summer 
stock company housed in an open air 
theater, and the Little Theater, win- 
ner the past two years of the national 
competition among Little Theaters. 
Theatrical row along Elm 
Street is known as _ the 
“Great White Way of the 
Southwest,” its beautiful 
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“White Way of The Southwest” 


ALLAS has 37 theaters with a 
|G prerent seating capacity of 
nearly 30,000. It has theaters cost- 
ing as much as $2,000,000 and seating 
as high as 3,000. Several hundred 
thousands of dollars have been ex- 
pended in adding iced air facilities 


electrical signs ranking with 
those of Broadway. 


Dallas prides itself on its 
nearly 4,000 acres in parks 
and_ playgrounds. While 
the local park system did 
not get its real start until 
1905, the city now has fa- 
cilities, after twenty years, 
that places it among 
the leading municipalities 
of the Nation in this re- 
spect. There are 37 parks 
in Dallas, and they are so 
well located that there is 
no section that is not served 
by a park within easy walk- 
ing distance. They offer 17 
free swimming pools for 
children, 48 tennis courts 
and 30 baseball diamonds. 
They include beautiful Fer- 
ris Flaza, just in front of 
the Union Station, where at 
night the incoming visitor 
is welcomed by the myriad- 
colored spray of the elec- 
trically illuminated foun- 
tain. They include Mar- 
salis Park, with the City 
Zoo, ranked as the largest 
and best in the Nation in 
a city of this size. There 
is perhaps only one circus 
that can show a group of 
wild life as large and di- 
versified as does the Dallas 
Zoo. The Zoo is at its best 
in the summer and plays 
without fee to an attend- 
ance that has reached 25,030 
in a single day. 











Pleasure in Dallas Parks 
REE motion pictures 
and band concerts in the 

Dallas parks are a most 
popular feature. At Fair 
Park is being developed the 
“Coney Island” of the 
Southwest, with its brilliant 
illumination and its many 
riding devices and other 
amusement features. At 
Fair Park, too, is the State 
Fish Hatchery, always in- 
teresting to visitors. 

Through or alongside many 

of the city parks, and through some 
of the Nation’s most beautfiul resi- 
dential sections, stretch Dallas’ more 
than 200 miles of paved streets and 
boulevards. The County as a whole 
has more than 1,000 miles of surfaced 
highways. On some of these Dallas 
thoroughfares cool trees on either 
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side meet overhead. The street and 
highway system is well planned to 
make motoring a thing of unalloyed 
pleasure. 
Where Highways Center 

ALLAS is located on the follow- 
er transcontinental automobile 
highways: Bankhead, Meridian, King 
of Trails, Dallas-Canadian-Denver and 
the Dixie Overland. Touring infor- 
mation can be obtained at the Dallas 
Automobile Club, at Pacific Avenue 
and Harwood Street, or at the Circle 
Automobile Men’s Association of 
America, 512 Jackson Street. In Dal- 
Oak Park, just off the Dallas-Fort 
Worth Pike, a complete, modern tour- 
ists’ camp is maintained, with 18-hole 
golf course, swimming pool and picnic 
grounds in connection. Steadily the 
stream of auto tourists over these 
highways is increasing. It is esti- 
mated that tourists spend $2,500,000,- 
000 in America annually and Dallas is 
destined to get an increasingly large 
proportion of this business. 


A Plunge in Cool Pools 
ALLAS is proud of its swimming 
facilities. In addition to the 

many pools for kiddies, for grown-ups 
there are two municipal pools, one in 
Oak Cliff and the other in Highland 
Park. The negroes also have a mu- 
nicipal swimming pool. Kidd 
Springs, Gardner Park and Dal- 
Oak have splendid commercial 
pools, and there are also several 
private tanks, such as at the 
Dallas Athletic Club, the Y. W. 

Cc. A., Y. M. C. A., Glen Haven 
Country Club, and Dallas Coun- 

try Club. White Rock, with its 
2,500 acres, most of which is 
covered by White Rock Lake, and 
Bachman’s Lake, two of the City’s 
reservoirs, offer fishing and boat- 

ing and are encircled by beauti- 

ful drives and picnic grounds. 
Upon the completion of the City’s 
new $5,000,000 reservoir near 
Denton, within the next year or 

so, White Rock Lake is to be 
turned into a municipal pleasure re- 
sort, according to plans, with bathing 
beaches installed and a greater op- 
portunity afforded the disciples of 
Isaak Walton. 





ND now as to golf. No single 
outdoor activity has ever taken 
the hold on popular fancy that golf 
can claim. It is estimated there are 
2,500,000 golfers in the United States. 
In 1907 Dallas had but 
two golf courses. It now 
has fifteen. It is believed 
no city of America of sim- 
ilar size can claim the 
golf facilities that Dallas 
can. There are five mu- 
nicipal courses and for an 
annual fee of $15 you can 
play as much as you like 
on any one or all of these 
for a year, or you can pay 
the sum of 50c for 18 holes, 
if you do not wish to take 
out an annual card. Dur- 
ing the past month Ten- 
ison Park’s 18-hole grass 
green course was formally opened. 
It is being developed into one of the 
South’s best golf courses. There are 
five country club courses, a course 
at Southern Methodist University 
and several excellent semi-public 
courses, with a fee the same as at the 
municipal links. 


Unquestionably, Dallas’ many gclf 
courses, in addition to meaning 30 
much for the health and pleasure of 
our local citizenship, are a most po- 





tent factor in increasing number of 
visitors and in influencing the tourist 
to stop off -in our city. More and 
more is the golf bag becoming part 
of the equipment of the traveler. Golf 
has taken Texas and the South- 
west by storm, the increase in 
the number of golf courses be- 
ing mainly during the past 
three or four years. A fisher- 
man likes to fish in new streams 
and to even greater extent does 
a golfer enjoy playing on a 
strange course. Thus more and 
more Texans are spending their 
week-ends in Dallas, which has 
more than twice as many golf 
courses as any other Texas 
city. 

Dallas’ high class hotels are 
a chief reason for the popu- 
larity of the city as a tourist 
center. By the end of tais year 


d Pleasures Are Avatlable at Dallas 


Dallas’ total hotel capacity will have 
been increased to 17,500 guests. An 
investment of more than $30,000,000, 
including land value, is represented 
by these more than 100 hotels. If all 





these hotels could be assembled in one 
building, it would be more than 250 
stories in height. Their total em- 
ployes number more than 3,000, with 
an annual payroll of about $3,000,000. 
These hotels will disburse several mil- 
lions a year in rent, insurance, taxes, 
ete. They buy annually millions of 
dollars’ worth of linen, furniture, sta- 
tionery, fuel, utensils, rugs, china, 
glassware, food products, toilet sup- 
plies, repairs, advertising and thou- 
sands of other articles from Dal- 
las wholesale and retail estab- 
lishments. 
Hotels To Be Proud Of 
HE Dallas Hotel Men’s As- 
sociation, with Fred McJun- 
kin as president, works closely 
with the Chamber of Commerce 
in securing more conventions and 
more tourists for Dallas, and 
along various other lines. The 
hotels are among the larger con- 
tributors-to all charities and civic 
enterprises. By the end of this 
year Dallas will have entertained 
nearly 200 conventions and the 
expenditure in Dallas of the dele- 
gates and visitors will reach 
nearly $2,225,000. But, contrary 
to the belief of many people, only a 
small proportion of the convention 
dollar remains net to the hotel. Of 
the proportion spent with hotels, the 
bulk of it is returned to the city in 
expenditures for help, groceries, 
meats, ice, laundry, taxes, rent, in- 
surance, and the hundreds of other 
items necessary for a first-class hos- 
telry. 

Dallas is proud of its hotels. The 
hotels of a city give to the traveler, 
prospective citizen and potential in- 
vestor his first and, therefore, strong- 
est, impressions. While the greater 
part of the business of hotels comes 
from the traveling public and conven- 
tions, hotels cannot succeed without 
the support of the local public. With 
Dallas’ hotel facilities practically 
doubled within the past two years or 
so, it can easily be seen that several 
years will be required for the city to 

(Continued on page 24) 
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WHE watermelon is one of 
the most luscious sum- 
mer fruits produced in 
Texas and one to which 
a minimum of attention 
has been given until the 
fast two or three years. Texas ordi- 
narily produces and ships around five 
thousand car loads of watermelons 
annually. 





Several years ago, when the mer- 
chandising of fruits and vegetables 
was not so important an industry as 
it is today, practically every produce 
man handled watermelons in season. 
As the fruit and vegetable industry 
grew and developed and the various 
commodities such as apples, oranges, 
lemons, etc., became staple articles of 
merchandise through better grading 
and packing, the watermelon was 
dropped and forgotten by the larger 
and better produce houses through- 
out the country. Due to the fact 
that melons were not carefully se- 
lected, that they were not uniformly 
loaded, that there was no depend- 
ability to be put in the weights and 
counts of the melons in a car, and 
that there was no precaution taken 
against decay and damage, the water 
melon became the product of the junk 
dealer, and was generally considered 
as one of the cheaper lines of pro- 
duce. 


Deplorable Conditions 


HESE conditions made it exceed- 

ingly hard for the growers of 
watermelons to get a price for them 
that was in any way commensurate 
with the cost of production. It was 
found for several years by the Texas 
growers that only the first few cars 
of melons brought a profit, and after 
that there was a general scramble, as 
a car was loaded, to get the freight 
charges out of them. The conditions 
became so serious that the railroad 
companies were forced to pass a rul- 


ing that they would not 
accept watermelons for 
transportation unless 
the freight was prepaid 
or guaranteed by a 
bond furnished by the 
shipper. 


In 1921 these condi- 
tions were called to the 
attention of the Texas 
Farm Bureau Federa- 
tion, which at that time 
was fostering the es- 
tablishment of co-oper- 
ative orgainzations for 
the purpose of marketing agricultural 
products. The Farm Bureau, after a 
careful analysis of the situation, 
recognized the possibility of an or- 
ganization that would simply revolu- 
tionize watermelon marketing by 
changing the character of the prod- 
ucts offered for sale. The result was 
the organization of the Texas Farm 
Bureau Melon Growers’ Exchange, 
with local shipping associations in 
all of the principal melon producing 
districts in the State. 


Investigation revealed the fact that 
Texas was producing the best water 
melons grown in America. The Texas 
watermelon averages about twenty- 
five per cent larger than those pro- 
duced in commercial quantities any- 
where else. The peculiar soil and 
climatic condition of Texas give the 
Texas melon a flavor not to be com- 
pared with that of melons from any 
other district. These excellent melons 
are produced quite uniformly through- 
out the State and the Farm Bureau at 
once recognized the fact that putting 
the Texas melon on the market as 
it should be was not a task of any 
one locality, but the task of the State 
at large. Superior watermelons are 
produced from the banks of the Rio 
Grande to the banks of the Red River 
and on into the Panhandle. These 
melons are marketed over a season 
extending from the latter part of 
May until the first frosts of autumn. 


Organization of Melon Exchange 

i emg whole idea of the organizers 

of the Farm Bureau Melon 
Growers’ Exchange was to set up an 
organization that would load melons 
of uniform sizes, of the right ma- 
turity, with the exclusion of all ill- 
shapen and defective melons, that 
would treat each melon for the pre- 
vention of decay, that would place a 
label on each melon to identify it as 
a superior product, and that would 
centralize the sales and distribution 


Marketing Texas Watermelons 
Co-Operatively 


The story of the part the Texas Farm Bureau is tak- 
ing in marketing the “Texas Sweetheart” 
watermelons. 


By W. B. Farrar, Manager Southwest Brokerage Co. 


of all the melons in the hands of 
trained and expert distributors. These 
things have been accomplished with 
marked success since the season of 
1922, and the results have been more 
than gratifying. 


Through this system of careful 
selection and the individual inspec- 
tion of each melon as it goes into the 
car for shipment, melons have been 
put on the market that are practically 
one hundred per cent perfect when 
they reach the consumer. This has 
very greatly increased the consump- 
tion of watermelons and has gen- 
erally raised the level of prices re- 
ceived by the growers. 


This better grading of melons has 
given rise to a new form of retail 
merchandising in all of the larger 
cities of the West, which we recognize 
as the watermelon slicing parlor. It 
is interesting to note that with the 
coming of prohibition and the passing 
of the old-time beer garden, we have 
the advent of the watermelon slicing 
parlor to take its place and to furnish 
a medium of distribution for one of 
the most profitable crops of the Texas 
farmers. This new form of retailing 
has made a new demand on the whole- 
sale distributor for uniform slicing 
melons. This is bringing the best and 
most alert of the produce trade back 
to the handling of watermelons. 
These men will put behind the sale 
and distribution of these dependable 
melons the entire resources of their 
organizations of salesmen, advertis- 
ing men, etc. This is evidenced by 
the fact that the Southwest Broker- 
age Company just recently ciosed an 
agreement with one of the largest 
and strongest dealers in the South 
west for the sale of 100 cars of 
labeled “Texas Sweetheart” melons 
this year. This dealer has not been 
handling melons for the last several 
years. 


Trade Marking Watermelons 


URING the three years in which 

these melons have been sold 
and distributed, thousands of car lots 
of them have gone out bearing the 
now famous “Texas Sweetheart” 
label which identifies them as a Texas 
product and proclaims their  su- 
periority to the buying public. These 
melons have been sold in car load lots 
in more than one hundred and fifty 
different markets in the United States 
and Canada and to more than two 
hundred and twenty-five different 
dealers who are satisfied customers 
of the organization. These millions 


of labeled melons have gone into the 
(Continued on page 21) 
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Inspectors Studying 
Fire Prevention 


By T. E. Jackson, Chairman, Fire Prevention 
Committee 


HE assistance of all the 
loyal citizens. of Dallas 
is asked in the efforts 
that are now being made 
by the city officials in 
removing the fire haz- 
ards that were the cause of our re- 
grettable fire loss during 1924. The 
fire fighting apparatus of the city 
has been brought up to a very en- 
viable standard of efficiency. But the 
fire losses continue to be heavy, be- 
cause of the carelessness and the neg- 
ligence of some of our business es- 
tablishments and householders. Al- 
most all fires are preventable. The 
fact that the fire department answers 
an average of more than five alarms 
every day is overwhelming evidence 
that our citizenship is not devoting 
the proper attention to the protection 
of the property of the city. 


During the calendar year of 1924 
the fire loss in Dallas was $1,813,000, 
according to the records in the office 
of the City Fire Marshal. This loss 
was even greater during the city’s 
fiscal year ending on April 30. It 
is gratifying, however, that 1013 of 
these fires were confined to the place 
of origin, while only 81 extended to 
the adjoining property and only 6 
extended beyond the adjoining prop- 
erty. The problem of Dallas is not 
fighting fires but removing the haz- 
ards to keep these fires from starting. 


In this matter of prevention there 
is much work to be done. The re- 
port of the Fire Marshal shows that 
227 fires last year were chargeable to 
pure carelessness; 225 were started in 
dry grass; 169 were caused by ac- 
cumulation of trash; and 151 were 
started by defective ignition systems. 
While only one was known to be of 
incendiary origin, there were 250 
marked “Cause unknown.” 





More Inspectors Employed 


As a means of remedying this situ- 
ation, Commissioner Louis Turley has 
arranged for the employment of two 
new inspectors, G. E. Dowdy and J. 
E. Haynes. These men, together with 
the two men, A. E. Walbridge and 
Jack Clifford, who were already en- 
gaged in this work, have been placed 
under the supervision of City Fire 
Marshal J. W. Thompson. Commis- 
sioner Turley has also secured the as- 
signment to Dallas of E. R. Miller 
from the State.Fire Marshal’s office 
to operate with‘and assist the local 
inspectors. In outlining the work Mr. 
Thompson said ;that ;the. majority of 
the time of allztheSe.inspectors would 
be spent in “he: crowded commercial 
district. They» willonly visit resi- 
dences and surburban store districts 
on call. Systematic inspections of the 
downtown districts will be made and 


all hazards reported to the city of- 
ficials for correction. 

Dallas business men can do a great 
deal to assist these inspectors by giv- 
ing them free access to their build- 
ings, whether they are occupied or 
vacant, and promptly removing the 
hazards and following the suggestions 


invited to report to the City Fire 
Marshal’s office dangerous hazards 
that come to their attention in any 
part of the city. With full co-opera- 
tion of this kind from the citizenship, 
the inspectors’ work can move forward 
rapidly and a marked improvement 
will be noted in the fire losses before 
the end of the year. 


of these inspectors. All citizens are 





Economic Resume of Texas 


Total Area, 265,896 Square Miles; Land, 262,398 Square Miles; Water, 


3,498 Square Miles. 


Population 
Property, true value .............. 


Manufactures: 
Capital 
Products, value: «......:........:... 


Mines, Quarries and Oil Wells: 


Capital 
Products, value .................... 
Cotton Manufacturing: 
Capital 
Products, value .................... 
Spindles, number active...... 
Looms, number active........ 
Cotton consumed, bales...... 
Cottonseed Oil Mills: 
Capital bic. 
Products, value: ................... 
Furniture, Manufacturing: 
PROGUCtA, Vale: .....5....2::...:. 
Lumber cut, feet .................... 
Mineral products, value......... 
Coal mined, tons ..................... 
Iron Ore mined, tons ........... ; 
Petroleum, barrels ................. 
Total Land Area, acres .......... 
All Land in Farms, acres...... ; 
Improved Land, acres ............ 
Number of Farms ................... 
Value all Farm Property........ 
Value Farm Land .................... 
Farm Products, value ............ 
Farm Crops, value ................. 
Farm Crops, acres .................. 
Cotton Crop: 
Acreage 
Bales, number ...................... 
Value 
Grain Crop: 
CORB, BOBHOIN ..5.05..6éccciss.-s.. 
Value 
Acreage 
Wheat, bushels .................... 
Value 
a bs eee enc dbac 
a 
Value 
Acreage 
Live Stock: 
Cattle, number ........ pieuceiakiet, 
Sheep, number .................... 
Swine, number .................... 
Horses, number .................. 
Mules, number .................... 
Banking: 
Aggregate Resources ........ 
Paid in Capital .......;............ 
Individual Deposits ............ 
Railroad Mileage ................ = 
Motor Vehicles, number ........ 
Highway Expenditures ......... 
Public Schools, expenditures.. 
Assessed Value Property...... 


*Census 1920. +1922, 





$1923. 


1900 1910 1924 
3,048,710 3,896,542 5,018,602 
$2,322,152,000 1$6,379,592,000 +$9,850,888,000 
$63,655,616  $216,875,579  *$585,776,000 
$92,894,433  $272,895,635  +$979,667,812 
Perens $19,575,969 *$361,684,392 
ELIS $10,742,150  *$160,378,058 
$2,227,000 $4,283,000 *$10,188,000 
$1,200,000 $2,815,000 +$17,596,000 
48,756 90,010 193,100 
1,018 2,445 5,208 
18,608 28,256 79,627 
an IO ee $21,506,347 *$45,780,010 
$14,005,324 $29,915,772  *$102,111,850 
_ $185,000 $1,512,000 +$2,746,592 
1,230,904,000 —1,884,134,000 — +1,559,263,000 
$5,295,753 $18,383,451  +$264,232,000 
968,373 1,892,176 1,075,000 
16,881 ean ae 
836,039 8,899,266 132,071,000 
PPT NR Cet SONY 167,934,720 
125,807,017 112,435,067 *114,020,621 
19,576,076 27,360,666 #31,227,503 
352,190 417,770 *436,033 
$962,476,273  $2,218,645,164 *$4,447,420,321 
$591,550,802  $1,633,207,135 *$3,245,203,649 
$239,823,000 $430,006,000 — $1,292,000,000 
$166,965,000 $287,455,000 — $920,081,000 
15,113,000 18,385,000 29,292,000 
6,960,000 10,060,000 16,198,000 
2,585,000 3,049,000 4,770,000 
$84,333,000 $210,260,000  — $534,240,000 
81,962,000 140,080,000 78,200,000 
$38,523,000 $88,250,000 $86,020,000 
4,553,000 6,800,000 4,600,000 
23,396,000 10,500,000 25,826,000 
$14,973,000 $10,290,000 $33,316,000 
1,272,000 700,000 1,396,000 
28,278,000 24,080,000 48,892,000 
$8,483,000 $11,318,000 $28,846,000 
744,000 688,000 1,438,000 
9,428,000 6,935,000 6,275,000 
1,889,000 1,809,000 3,246,000 
2,666,000 2,336,000 1,542,000 
1,270,000 1,170,000 980,000 
507,000 676,000 854,000 
Pere ce) $373,411,484  $1,144,726,000 
ea ee $64,255,282 $117,124,000 
$62,684,000  $196,520,992 $764,869,000 
886 14,282 +16,151 
asian Gee 135,187 801,712 
*#$2,543,613  ++$9,920,079 $64,000,000 
$4,465,000 $11,777,000  — +$52,452,000 
$946,320,258  $2,388,500,124 — $3,489,000,000 
71912. **1904. 471914. 


—Manufacturers’ Record. 
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Statewide “More Cotton on Fewer Acres” 
Movement Growing Rapidly 


MOVEMENT among Tex- 

as cotton growers to in- 
crease the acre yields of 
cotton and at the same 
time reduce acreage un- 
necessarily planted, with 
jancing their farming, is 
under way in the form of the “More 
Cotton on Fewer Acres” contest, 
sponsored by the Dallas Morning 
News and Semi-Weekly Farm News, 
in co-operation with the Extension 
Service of Texas A. & M. College. 





4 


” 





J. W. McFarlane, of Palestine, Texas, winner 
of the $1,000 News Prize 


This is the second year of the cam- 
paign and practically 4,000 farmers 
in all parts of Texas have entered, 
compared wth a total of 3,018 farmers 
who entered last year. 


This movement received the en- 
dorsement of Secretary William M. 
Jardine, of the United States Depart- 
ment of Agriculture, of the Texas 
Cotton Association, Texas Farm Bu- 
reau Cotton Association, Dallas Cot- 
ton Exchange, The West ‘Texas 
Chamber of Commerce, and of prac- 
_ tically all the big State institutions 
or organizations interested in the 
promotion of a better farming sys- 
tem. 


A total of $3,900 in prizes is of- 
fered, with a $1,000 grand prize given 
by The Dallas Morning News and the 
Semi-Weekly Farm News to the man 
raising the most lint cotton on five 
acres of unirrigated land. There is 
a total of $2,400 in three sets of dis- 
trict prizes, totaling $800.00 each, for 
East, West and South Texas, for the 


highest production of inch staple, this 
money being contributed by the Dal- 
las Cotton Exchange and the Texas 


. Cotton Association. Also, $500 in 


four prizes for the most valuable in- 
formation about cotton raising con- 
tained in the crop records which each 
entrant must keep, is offered. 


The purpose of the contest is to 
show a way to raise more cotton on 
less land and release land for the 
raising of food and feed crops on 
every farm which is entered in the 
cotton contest, in order to make cot- 
ton a clean cash surplus crop, and 
not merely to satisfy a crop mort- 
gage. 


This, it is hoped, will bring about 
a higher standard of living on cot- 
ton farms in Texas. 


The logical continuation of this 
program is to show what might be 
done on the land released from cot- 
ton, and along this line the future 
efforts of the cotton contest will be 
devoted. 


The Dallas Morning News and the 
Semi-Weekly Farm News are en- 
gaged in a four-year agricultural 
program for Texas of which the cot- 
ton contest is an important part. 
Chambers of Commerce all over the 
State and county agents in all cotton- 
raising counties are co-operating in 
this movement. Also, the bankers 
and business men on every “Main 
Street” and town square in Texas are 
working in this movement. 


Black Land Demonstration Farm 


BLACK LAND Demonstration 

Farm is also being sponsored by 
the Dallas Morning News and Semi- 
Weekly Farm News in co-operation 
with Buckner Orphans’ Home, six 
miles from Dallas on East Pike, the 
purpose of which is to develop prac- 
tical cotton-raising knowledge on 
typical black land, making use of 
commercial fertilizers in both large 
and small quantities, crop rotation 
to be fitted into cotton raising, soil 
building through winter and summer 
legumes, spacing and cultural tests 
making for a higher cotton produc- 
tion per acre. 


The officers are, Victor H. Schoffel- 
mayer, Superintendent; R. Reece, 
Farm Manager, and Horace Collins, 
Foreman. 


All the information assembled from 
the State-wide Cotton Contest, as re- 
corded in the crop record of the en- 
trants, as well as that developed on 
the Black Land Demonstration Farm, 
will become the property of all Texas 
cotton growers through publication 
in both of these newspapers and 
through the literature to be published 
by them. In this way it is hoped to 
serve the Texas farmers effectively 
by giving them facts and not theories. 


Junior Chamber Attends 
National Convention 


The Dallas Junior Chamber of Com- 
merce was well represented at the 
sixth annual convention of the U. S. 
Junior Chamber of Commerce held in 
Tulsa, Oklahoma, on June 25 to 27. 
John D. Jacobson, President, Roy Au- 
try and Burton Knight, vice presi- 
dents, and the following members of 
the local organization made the trip: 
Cullen B. Fore, George O. Wilson, 
Max Spangler, Thos. H. Moore, John 
L. Briggs, Ira J. Russell, C. O. Girard, 
Dr. Penn Riddle, Henry Dorsey, 
Weatherford Touchstone, Morten Big- 
ger, W. E. Walker and Ted Jones. 


The Dallas delegation wore red 
hat bands and neckties and carried 
canes. The delegates were prominent 
in every department of the conven- 
tion and were represented on most of 
the important committees. Repre- 
sented by Touchstone and Bigger on 
the golf links, Dallas took second 
place in the tournament played on the 
day prior to the opening of the con- 
vention. 


Affiliation with the U. S. Chamber 


Closer affiliation between the Na- 
tional Junior Chamber and the Cham- 
ber of Commerce of the U. S. A. is 
planned. Two members of the Junior 
Chamber, Harry B. Mortimer of Mil- 
waukee and A. G. Mungenast of St. 
Louis, represent the younger organi- 
zation on the Civic Department Ad- 
visory Committee. A full time stenog- 
rapher is emploved in the Chamber 
of Commerce Civic Department to col- 
lect information on the Junior Cham- 
ber movement and distribute it to 
member organizations on inquiry. 


E. Fred Johnson of Tulsa, Oklaho- 
ma, was elected National President. 
He was nominated on the floor of 
the convention by Geo. O. Wilson of 
Dallas, Jacksonville, Florida, was se- 
lected as the next convention city. 
Texas is represented on the Board 
of Directors of the National body by 
E. A. Baetz of San Antonio. 




















F. A. Littleton, of Vernon, Texas, who was 
second in the same contest 
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Dallas’ Cold Storage 
Facilities 


Where Zero Weather Prevails the 
Year ’Round 


BVALLAS is already recog- 
nized as one of the chief 
aw distributing points in the 
t) United States. A neces- 
nat) sary corrollary to distri- 
warehousing 





4 


and the construction of the huge 


bution is 


Santa Fe Terminal, the Interstate 
Forwarding Building and __ similar 
structures have made most Dallasites 
thoroughly familar with the general 
warehouse facilities of our city. Few, 
however, have any knowledge of the 
cold storage plants that are operated 
here. Dallas is undoubtedly the prin- 
cipal distributing point for perishable 
products in the Southwest and con- 
sequently it is necessary that we have 
ample storage space for products of 
this nature. 

The perfection of cold storage is a 
recent development. It is only a few 
years ago that this subject was little 
known by engineers and the plants 
that were erected were for the most 
part defective in that the products 
stored were not scientifically handled. 
Humidity is a most important factor 
in the preservation of perishable 
goods and a small variation in the 
atmosphere of a cold storage room 
profoundly affects the life and keep- 
ing qualities of these products. 

Dallas, because of its comparatively 
recent rise to prominence as a dis- 
tributing center, has been fortunate 
in that the plants erected here are 
modern and conform to the best en- 
gineering practiced. If you want 
oranges, grape fruit or vegetables out 
of season you can be assured that if 
they were stored here they will be 
in good condition. People, nowadays, 
demand fruit and vegetables through- 
out the year and this factor, com- 
bined with our agricultural production 
has caused a great increase in the 
cold storage facilities of the country. 


Southern Ice & Utilities Co. 


HE third unit of the $5,000,000 

Santa Fe Building was built for 
and will be occupied by the Southern 
Ice and Utilities Company. This con- 
cern was organized in 1916 for the 
purpose of acquiring the title to nine 
properties that were then owned and 
had for years been operated by the 
incorporators. They are now opera- 
ting more than twenty ice and cold 
storage plants in Texas, Arkansas and 
Oklahoma. The production capacity 
of the company is 1,600 tons of ice 
daily and a season storage capacity 
in excess of 40,000 tons, their com- 
mercial storage aggregating more 
than one million cubic feet. The en- 
tire third unit of the Santa Fe is 
occupied by the Dallas plant and is 
modern in every respect. This plant 
provides facilities for the storage un- 
der refrigeration of all kinds of per- 
ishable commodities in large quanti- 


























New Cotton Exchange Building to be erected on the property recently purchased by the 


Exchange. 


Jacinto and Harwood Streets and Walker’s Lane. 


& Swaine are the iated architect. 





The building will occupy practically a whole block, bounded by St. Paul, San 


Lang & Witchell and Thompson 





ties, out of season, for redistribution 
to the market of the southeastern and 
southwestern portions of the United 
States. 


Morgan Warehouse & Commercial 
Company 

HIS concern is completing the 

first unit of what will be a seven 
unit commercial warehouse containing 
1,000,000 square feet of floor space. 
The buildings are located in the heart 
of the industrial district between the 
tracks of the M.-K.-T. Railroad and 
the Cotton Belt. The first unit will 
contain a modern refrigeration sys- 
tem and store all kinds of seasonable 
merchandise. 


Pure Ice and Cold Storage Company 

The Pure Ice and Cold Storage 
Company warehouses have a capacity 
of 250 cars, in the neighborhood of 
600,000 cubic feet. The principal 
items handled are fruit, produce, eggs, 
woolen goods, furs, etc. The concern 
is located in a modern building with 
ample switching facilities. 


Ben Ablon 

This concern operates a complete 
cold storage plant used exclusively for 
the storage of poultry and eggs. Their 
capacity is 50 cars. The property is 
located in the Texas & Pacific indus- 
trial district which was established 
upon the removal of the tracks from 
Pacific Avenue. 

In addition to the firms mentioned 
in this article, there are a large num- 
ber having complete facilities for the 
handling of general merchandise. 
Among some of the larger firms in 


this category are: Interstate For- 
warding Company, Nichols-Gillette; 
American Transfer & Storage Co.; 
Dallas Transfer & Terminal Ware- 
house Co.; Dallas Storage & Ware- 
house Co.; Merchants’ Fire Proof 
Storage Co.; and the Southern For- 
warding Company. 


cabelas 
Developments In Banking 


Circles 


The Mercantile National Bank has 
taken over the business of the Com- 
mercial State Bank. The stockholders 
of the Mercantile National Bank have 
voted a $250,000 increase in capital 
stock making the total capitalization 
of the bank $750,000. 

The Jefferson Bank & Trust Com- 
pany was opened last month. The 
capitalization of the new bank is 
$100,000. Officers and directors are: 
M. G. Young, president; Martin Weiss, 
W. C. Barns, J. O. Jones, vice presi- 
dents, and Robert O. Barnes, cashier. 

Dallas now has 16 State and Na- 
tional banks with a total combined 
capitalization of $14,200,000. 

E. Gaston, formerly cashier of 
the State Bank and Trust Company, 
has resigned to become manager of 
the new business department of the 
North Texas National Bank. 

The State Bank & Trust Company 
has taken over the entire ground floor 
of the building at 1806-08 Main St. 
The addition will give them double 
the space they now occupy. Exten- 
sive repairs and alterations are being 
made. 











Page 14 


DALLAS 


July, 1925 





s 

a a 
* 

i = 
oon 

q is 
. 

i = 

= 

= 

< 

% 

2 

= 

% 

s 


EE wae 
sievecete: 


aad Seasest 





CHAMBER OF COMMERCE HOME 


“Powerhouse of the Famous Dallas Spirit” 


Ballaz 


Official Organ of the Chamber of Com- 
merce, published monthly in the 
interests of Dallas 




















Z. E. BLACK, Eprror 
M. L. BOHAN, Apv. Mar. 








Vol. 4 July, 1925 No. 7 








DALLAS CHAMBER OF COM- 
MERCE OFFICERS 
TT: ME. GONIAM. ............... aa 
E. R. BROWN ...... 
L. O. DANIEL ...... Vice-President 
Va SR es Vice-President 
A. V. LANE ; 






‘Treasurer 





DIRECTORS 





O. S. Boggess 
E. R. Brown 
Fred A. Brown 
Cc. E. Calder 
Sam P. Cochran 
T. M. Cullum 
L. O. Daniel 
Arthur L. Kramer B. A. Evans 
Joe E. Lawther C. W. Hobson 
Porter Lindsley W. M. Holland 
Louis Lipsitz A. M. Matson 
. A. Olmsted Alex Sanger 
Hugo Schoellkopf Ray Shelton 
Frank M. Smith 


a A. Rogers......Pres. Wholesale Merchants’ Assn. 

BS TPR sessenccccod Pres. Manufacturers’ Assn, 
Pres. Retail Merchants’ Assn. 
caceceeceenl Pres. Junior Chamber 





D. L. Whittle.. 
John D. Jacobs 








Costes aaactigaaes General Manager 
.New Industries; Transportation 
eS ae. Wholesalers; Manufacturers 
a We SOE sensiccd Retailers; Conventions; Publicity 
John Boswell ............ Southwest Development Service 
A. B. Jolley, Mrs. Jessie E. Finks.......... Agriculture 
oy a OS ee Junior Chamber 
John Munns, Robert J. Smith ............ Membership 
E. M. Fowler Office 











Open Shop—R. S. Haseltine, Pres.; C. A. 
Jay, V.-P. & Gen. Mer. 

Real Estate Board—J. W. Pat Murphy, Pres.; 
H. H. Hoff, Mer. 

Automotive Trades Assn.—Frank H. Stephenson, 
Pres.; J. H. Connell, Exec. Secy. 








OFFICE: Chamber of Commerce Building, 1101 
Commerce St., corner Martin. Telephone X-5425 








SUBSCRIPTION $1.50 A YEAR: 15c A COPY 
ADVERTISING RATES ON APPLICATION 








Entered as second-class mail matter Feb. 6, 1922, 
at the Post Office at Dallas, Texas, under the act 
of March’ 3, 1879. 








‘Member Chamber of Commerce of the United States 


Chamber Election Plan Changed 


Constitutional amendments changing 
the plan of electing directors of the 
Chamber of Commerce to a mail bal- 
lot were passed by a majority vote 
at a membership meeting of the 
Chamber of Commerce at the Adol- 
phus Hotel, June 22. The vote was 
about 6 to 1 in favor of adopting the 
amendments recommended by a spe- 
cial committee composed of J.C. Duke, 
Edgar L. Flippen, A. M. Matson, 
Frank M. Smith and Harry Olmstead. 
Under the new plan there will be a 
nominating committee of ten mem- 
bers in good standing, five selected 
by the Board of Directors, from whom 
‘the President shall designate one as 
chairman, and five elected by letter 
ballot by the membership following 
public announcement of the five 
names selected by the Board. Every 
member in good standing may nomi- 
nate. in writing one member of the 
nominating committee. Names re- 
ceiving 5 or more nominating votes 
shall be placed on the ballot, and 
from these names the 5 receiving the 
highest number of votes shall repre- 
sent the membership on the nominat- 
ing committee. 

The nominating committee shall 
prepare a list of nominees for direc- 
tors to fill all the vacancies, and de- 
termine whether the men nominated 
are willing and able to serve. The 
report of the nominating committee 


Go 


& for income to the amount of $629,967,500. 


4 Average income per return .......... 
: Total tax paid ........ Crete 
@ Average tax per return NES 


Wages and salaries 
Business Ue TO oe ee DOO 
Partnerships _.............. 

Rents and a 

Dividends _.... 


Number of returns : 
Amount of net income reported. 
Amount of tax paid .................. 


AAT virEr A, 


Abilene 
Amarillo 
Austin 
Beaumont 
Cleburne 
Corsicana 
Dallas ......... 
Denison .. 
El Paso ..... 


Galveston 
Greenville 





Ve Ae Ve A ee Ie e 


Data on Texas Incomes 


> Residents of the State of Texas last year filed 200,683 income tax returns, accounting 
Dallas and Dallas County easily lead all Texas 


Number of income tax returns filed . 
Total income reported ...............0.....-... : 





shall state the qualifications of each 
nominee and it shall be made public 
not less than two weeks before the 
election. It shall be sent to each 
member, accompanying the ballot. 
Names selected by the nominating 
committee shall be listed first on the 
ballot under the heading, ‘“Recom- 
mended by the Nominating Commit- 
tee.” Any 50 members in good stand- 
ing may nominate other names for 
directors not less than 7 days prior 
to the election, and these names shall 
also be listed on the ballot. The com- 
pleted ballot shall be mailed to every 
member at least 5 days before the 
election date. Previous to the elec- 
tion the President shall appoint a 
committee of 5 tellers who are not 
members of the Board or candidates 
for election, to count the ballots and 
report the results of the election. 
It was pointed out in the report of 
the special committee recommending 
the changes that under the new 
plan every member may partici- 
pate in the selections of the nominat- 
ing committee, and thereby partici- 
pate in the election of directors. It 
was also stated that a representative 
nominating committee is better fitted 
to select candidates for directors and 
to secure permission for their names 
to go on the ballot, than when the 
matter is left open to nomination in 
a public meeting, as in the past. 





t cities and counties, the former filing 25,135 returns and the latter 31,476. Heuston and 
Harris County filed 20,281 and 26,622 returns respectively. 
All figures shown below are for the year 1924. 


cakes eee = scene 200,683 
Sh cesuclnrpse pre cerer ---$629,967,500 
: : 3, 


— re 11,087,537 
a 55 


.----$301,335,796 
. 169,400,315 
61,094,342 
95,979,704 
49,230,126 











Houston. ..... 
Marshall 





i. 
Port Arthur ... 
San Antonio 
Sherman ....... ies 
y een 
Sea 


le ee ee its 








Of the toial number of pevsons making returns, 185,567 showed incomes below $5,000; 
11,000 between $5,000 and $10,000, and 4,150 reported incomes above $10,000. Women as 


the heads of families paid $176,110 in taxes ; 


1] 
A 


2,000 wives made separate returns from their 


husbands and paid taxes in the amount of $116,08%. Under the community property pra- 
vision of the law, 15,400 returns were made, accounting for $6,113,056 in taxes. 
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Dallas Building 
Continues Active 


ALLAS’ building for the year, up 

to June 27, had approximated 
$16,000,000, as compared with $14,- 
235,668 for the first six months of 
1924. The exact figures for the first 
six months of this year were $15,- 
932,037, according to City Building 
Inspector Hayden. Permits for the 
month of June amounted to $1,649,- 
973. 

Ninety-one apartment houses cost- 
ing $10,000 or more each and totaling 
$1,828,700, are included in the total 
for the first six months of the year. 
It is estimated that by the end of 
this year the total value of permits 
for apartments and hotels in Dallas 
during 1925 will exceed $15,000,000. 

Plans and specifications for the pro- 
posed new postoffice terminal station 
to be erected at Dallas under lease 
have been prepared by the Postoffice 
Department, and bids will be asked 
soon. The building will cost more 
than $500,000, according to plans, and 
will have two stories and basement, 
with 75,000 square feet of floor space. 
Four sites in the neighborhood of the 
Union Terminal Station are under 
consideration. 


The City National Bank has con- 
tracted with R. Liebman to purchase 
for $225,000 the Liebman Building 
and lot at the southeast corner of 
Elm and Murphy Streets, now occu- 
pied by I. Rude, clothing merchant. 
It is the announced intention of the 
bank to erect a modern bank and of- 
fice structure on the site at the ex- 
piration of the present lease, to pro- 
vide for the expansion of the City 
National. The site contracted for ad- 
joins on the north the City National 
Bank Building. 

General contract for the erection 
of the five-story garage building of 
Sanger Bros., to be erected at the 
northwest corner of Elm and Austin 
Streets, has been awarded to the Inge 
Construction Company. Work is to 
begin immediately. The building will 
cost about $90,000. It was designed 
by J. A. Pitzinger and will be 100x- 
100 feet. 


————_()—--—_ 


Come To Dallas 


Harry Bell, recently of Chicago, has 
moved to Dallas and opened a radio 
shop on Cedar Springs Road. He re- 
ports that he contemplated moving 
South for some time and asked many 
people where it would be best for 
him to locate. According to Mr. Bell 
nine out of ten replied that Dallas 
was the best city to come to. To 
make sure he took an automobile trip 
through the South and proved to him- 
self that Dallas’ claims were well 
founded. 


———$ 


Arthur Kramer and Leon A. Harris 
have purchased a two-story building 
on Main Street, one hundred feet west 
of Pearl Street, for $151,500. 
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DEFEATING DESTROYERS 
OF PROPERTY 


The only difference between loss of value by fire and loss 
of value through the insidious effects of depreciation is 
the element of time. In one case indemnification is pro- 
vided by insurance; in the other through the provision 
of an adequate reserve for depreciation. 


In either case indemnification can not be complete unless 
the base sum, the value of the property, is accurately 
ascertained. A property analysis and appraisal is the only 
possible means to assure the protection which insurance 
and depreciation reserves are designed to afford. 


The precision with which that appraisal is made is of the 
utmost importance to the property owner. Half truths or 
optimistic estimates will not here suffice for verifiable facts. 

Recognition of this conditionaccounts for the predominant 
position of the American Appraisal Company today, after 
a generation of service. Property owners every- 
where realize that for so important a service 
they cannot trust anything less than the best. 


THE AMERICAN APPRAISAL CO. 
Mercantile Bank Bldg., Dallas, Texas 





Atlanta Detroit Pittsburgh h 
Baltimore Indianapolis San Francisco the 
Boston Kansas City St. Louis 
Buffalo Los Angeles Seattle 
Chicago Milwaukee Syracuse 
Cincinnati Minneapolis Washington 
Cleveland New Orleans The Canadian 
Dallas New York Appraisal Company, Ltd. 
Philadelphia Montreal ‘Toronto 


AnAmericanAppratsal |] 


THE AUTHORITY 


Valuations- Reports - Industrials - Public Utilities - Na 








Send for these American 
Appraisal Pamphlets. 
M-77—What is your 

Plant Worth? 

M-727—Appraisals and 


Profit and Loss 
Statement 


M-726—Industrial 
HSER EST and Insurance 
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tural Resources 
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Building Permits of Texas Cities 





The figures given below were tabulated and published by the Federal Reserve Bank 





of Dallas: First Five — | : 
5 924 | Ine. or 
| No. | Valuation! No. | " Wabiaitten | Dee. 
Austin ...:...:... 238 397,119} 235| 572,623| _ 30.6 
ARSE Ines ne een satan 867] 830,484; 1,070| 1,236,540) _ 32.8 
- Dallas ....... ; e = sons heak tea conan 2,544| 14,256,858] 2,168) 12,886,792| +. 11.1 
El Paso ... a A I ON ID REL Soyo 354 705,302) 373) 838,946| _ 15.9 
RN I, gc iccdscicacsccon; sushpsaocactuiascusbasaateaasis -| 1,081! 3,647,688) 1,036] 3,266,695) +. 11.7 
Galveston LR RIOR Tee yak ten eaten) 679,195| 1,628) 1,718,208] _ 60.5 
Houston ..... cdieatin stig sinlncctiaaie’ cesses ceeseee] 2,819] 9,246,745] 2,996] 7,567,495] 4+ 22.2 
Port Arthur scneabp sae sree atitaken calecoeetanans 731 498,596] 900| 749,276| — 33.5 
Bam Baten: ........c0cc0s...<-: , vecctssseseseee-| 1,682| 3,786,347| 1,783] 3,656,925] 4+ 3.5 
ia 1,293} 2,811,601} 1,449] 4,037,173| _ 30.4 
REE sansen ieee F 346; 1,117,471] 325) 955,697] + 16.9 
Wichita Falls n mee ae es 650| 2,676, 333) 357| 1,035, 716} +158.4 
| 
We. se St oceans 13,990} 40,653 ,639} 14,320] 38,471 486} + 6.7 § 
OD a DCEMU TMT OI MCE TMT T MOTE TUT MCRD FR 





July, 1925 



































Glimpses of Summer Life in Dallas-Where Shady Par 
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dy Parks and (ool Pools Attract Young and Old Alike. 
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(@ The Herring- Hall-Marvin 
Safe offers the most complete 
, protection ever built. There 
is 2 saving of twenty per cent 
in burglary insurance on this 
safe. @ Whether office, mer- 
chant, or banker, we have a 
safe for your requirements. 





(Your old safe taken in trade. ) 





WHEN IN NEED OF OFFICE SUPPLIES 


VAULT DOORS~-FILING EQUIPMENT 
PORTABLE OFFICE PARTITIONS 
MATCHED OFFICE SUITES, ETC. 


Phone X-§065 


ABBEY BROTHERS 


First Unit, Fourth Floor, Santa Fe Bidg. 
DALLAS, TEXAS 











To write your Automobile Insurance 
for the smallest final premium that will 
enable us to pay your losses 


Fairly - Promptly - Satisfactorily 


Using standard rates, weve handed 
back one-sixth of all premiums 
collected for six consecutive years 


Employers Casualty Co. 


A Texas-Chartered Old Line Stock Company that 
Shares Profits with Its Policyholders 


(Associated with and under the same efficient management as Texas 
Employers’ Insurance Assn.) 


HOMER R. MITCHELL, W. B. HEAD, 
Vice-Pres. and Genl. Mer. President 
Home Offices, Interurban Bldg., Dallas 


Wichita Falls, Fort Worth, Breckenridge, El] Paso, Houston, San Antonio, 
Galveston, Beaumont, Waco, Austin 





Keeping Cool With Dallas 


(Continued from page 7) 
out the day, and the surface winds 
often reach a maximum velocity of 
twenty to thirty miles per hour. 
When the sun goes down, land cools 
more rapidly than water, and the air 
currents are thus frequently reversed 
until the rising of the sun on the fol- 
lowing day.” 
Heat Prostration 

Again quoting Dr. Cline: “Evap- 
oration is a potent factor in cooling 
and in this connection it may be 
safely said that the temperature of 
moist substances, like that of the 
human body, when it is perspiring, is 
often reduced as much as 10 to 20 
degrees, the degree of reduction de- 
pending on the amount of moisture 
present in the surrounding atmos- 
phere.” This bears out the statement 
made at the beginning of this article, 
to the effect that the thermometer 
alone does not record the “heat feel- 
ing” of the human body. The body 
attempts to keep cool by means of 
perspiration. There is a limit, how- 
ever, to its capacity and when it is 
reached, through the effects of high 
humidity, stagnant air and high 
temperature, the body itself begins 
to heat, causing the prostrations that 
so often occur in regions having these 
climatic conditions. 

Dallas Is Safe On This Score 
.. ce although Dallas has 

a comparatively high summer 
temperature but low humidity and 
constant air currents, heat prostra- 
tions are practically unknown. The 
body perspires and keeps cool by 
means of evaporation and doctors 
agree that the summer season in Dal- 
las is the healthiest of the year. 

This is of great importance, not 
alone because of the comfort of the 
inhabitants, but also from the stand- 
point of its effect on industry. Under 
bad climatic conditions the efficiency 
of factory workers is greatly im- 
paired, while Dallas offers almost 
365 efficient working days every 
year. 


— -QO—-— 


New Mexican Consul 

Sr. Alfredo Banos Contreras for- 
mally took possession of the Mexican 
Consulate at Dallas last month. He 
succeeds Sr. V. R. Quijano who was 
transferred to Port Arthur, Texas. 
Dallas will find in Sr. Banos a capa- 
ble and efficient official and one 
whose advice regarding Mexican af- 
fairs will be of much value to Dallas 
exporters. 

Sr. Banos plans to establish a Mexi- 
can information bureau here, where 
the merchants of his country may 
obtain reliable sources of supply. He 
also intends to establish a permanent 
Mexican exhibit where examples of 
the products of Mexico will be on 
display. 

The Mexican Consulate has moved 
to 1912 North St. Paul Street and the 
telephone number is Y-4427. 

o—-—— 

The Dallas Club Building at Com- 
merce and Poydras has been sold by 
the Poydras Building Company to Joe 
Goldberg for $75,000. 
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Air Mail Outlook for 20000000 


Dallas Favorable 


HAT Government air mail serv- 
T ice for Dallas may be a reality 
within the near future is indicated in 
the announcement that Postmaster 
General New has invited bids for 
mail service on eight routes to be 
used as feeders to the present trans- 
continental air mail service. One of 
these routes is from Chicago to Dal- 
las, via Moline, St. Joseph, Kansas 
City, Wichita and Oklahoma City. 


Postmaster John W. Philp has been 
working long and diligently to secure 
air mail for Dallas. Under the plan 
Dallas would be the concentration point 
for air mail for all Texas. A large pro- 
portion of the State is within over- 
night travel from Dallas by rail, and 
under tentative plans planes would 
leave Dallas daily for Chicago at 9 
a. m., reaching Chicago by 7:30 p. 
m. the same day, and connecting with 
the night planes leaving at 8:30 p. 
m. for New York and Eastern points. 


Landing Field Enlarged 


F VITAL import in connection 
with securing air mail is a suit- 
able landing field. A special com- 
mittee from the Chamber of Com- 
merce, composed of Arthur L. Kramer, 
chairman, W. M. Holland, C. E. Cal- 


I ——— 
ler, Louis Lipsit d President T. 
M. ‘Cullum, for some time has been SHUN (NNN NNN0HNMN IN 











CONSIDER THE VALUE OF 


AWNINGS 


WE MAKE THEM A REAL 


INVESTMENT 
eA 


ADAM 


Phone U-4114 for Appointment 


Anchor Awning Company 


INCORPORATED | 
Clarence Penniman, President 


2900 Junius St. DALLAS 


ONAN Te 





Awnings, Tents, Tarpaulins, Swings aud Camping Equipment 
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working in co-operation with the Dal- 
las Flying Club, the City Commission 
and others in an attempt to get the 
landing field at Love Field enlarged 
and arrangements for its use placed 
on a permanent basis. Last month 
negotiations between the Love Field 
Industrial District and the City Com- 
mission were satisfactorily concluded. 
whereby the landing field becomes a 
permanent municipally controlled field, 
and what is also of great importance, 
it is to be enlarged from the original 
80 acres to 117 acres. This gives it 
the dimensions suggested by the Gov- 
ernment as needed for the purpose. 


Under the plans of the Postoffice | | () " a eae . : ; 

bisnes ie Gomeaen ae e low that it is usually the cheapest. 
air mail from Texas will be carried 
by contract as made possible by a 














Tir finest power-fuel in the world 


is available in this city, with rates so 





Natural gas belonging to Dallas 





went furnishes nothing, Faas om i i | anne 1000 B. . u.’s per cubic 
cog gg agree = Ny 3 foot, and gives a soft flame of such 
ig Mc bale nan payer | é low velocity as to fill completely 
—. a eo | the fire-box. It turns into a thin 








privilege of carrying express if he | | 4 | y 7 

desires. A postal rate of 10c will be |) ; blue haze of sealed heat. 
required on one-ounce mail to Chicago} : 
and 20c to New York, according to |//®)) ey eee eee . 
Pultinnstar Satie ’ ; Let us discuss fuel plans with you. 





0 
Plans for the development, as a 
high grade residence district, of 292 
acres of land between Mocking Bird |) THE DALLAS GAS COMPANY 
Lane and Lover’s Lane, adjoining — ||\\) m Di f Natural G 
Highland Park West and Loma Linda, _ |/|\\) ee ee 
are expected to be started in the near 
future. This property was purchased 
by J. P. Stephenson and F. N. Drane. 
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Distribution of TaxableWealthin Texas 


WE omore yHan $20,000 PER SQ.MILE 
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The map above is based upon the State 
Comptroller’s report of total assessed val- 
uations for 1924. The ratio of assessed to 
actual value in Texas will average about 
one-third. This ratio varies considerably 
trom county to county, but the map above 
gives a fair idea of wealth distribution. 
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—Texas Business 








Buying Season Opens 
In August 


HE annual fall market season of 

the Dallas Wholesale Merchants’ 
Association will be held August 
3-29, inclusive. Reduced fare tickets 
will be on sale August 2-11 for 
return not later than the 15th and 
from August 16-25 for return not 
later than the 29th. A _ thorough 
publicity campaign is now under way 
to assure a large attendance, and 
preparations for the Fall Style 
Shows are about completed. These 
style shows will be held at the Ma- 
jestic Theater, twenty-one beautiful 
models exhibiting the latest styles in 
ladies’ ready-to-wear, millinery, shoes 
and hose. The publicity being dis- 
tributed to merchants throughout the 
Dallas trade territory is stressing the 
value of the local market as a “re- 


serve city,” where the merchants may 
constantly draw on the complete 
stocks of the Dallas wholesalers, thus 
assuring safety from price fluctua- 
tions, style changes and overstocking. 
An attendance of from four to five 
thousand is expected. 

An innovation in the market season 
is the announcement of a “Furniture 
Buyers’ Week,” from August 8th to 
15th. Eleven local wholesale furni- 
ture concerns are interested in this 
movement. Dallas is rapidly becom- 
ing one of the greatest furniture 
marts in the country. 





plete Dallas market. This company 
handles wholesale gift goods ex- 
clusively and will operate throughout 
the Southwest. A. L. and H. I. 
Meyers, formerly of Palestine, Tex- 
as, are the managing heads of the 
concern. They have already joined 
both the Chamber of Commerce and 
the Wholesale Merchants’ Associa- 
tion. 
——po—— 


Good Will and its Valuation 


A pamplet recently published by 
Ernst & Ernst, Accountants, bears 


—— the above title. The seg > vie 

in a most interesting fashion the 

Important New Concern many factors that determine the value 
For Dallas of good will for business and tax- 


The opening of the Gift Shop of 
America, in the Santa Fe Building 
last month, added a new and unique 
business concern to the already com- 


ation purposes. The problem involved 
in arriving 2t a true valuation of the 
Good Will of a business are ably 
discussed. 
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Marketing Watermelons 


(Continued from page 10) 


homes throughout the length and 
breadth of the country, and the organi- 
zation has received scores of letters 
from individual consumers through- 
out the country who have eaten these 
melons and enjoyed them and written 
letters expressing their pleasure and 
appreciation of being able to buy a 
dependable product from a depend- 
able organization. 

These melons have been distributed 
through the regular established chan- 
nels of trade without the growers ge:- 
ting an idea that they could perform 
miracles of distribution simply be- 
cause they were organized. They have 
recognized the fact that their chief 
function in producing is to produce 
and grade and load a dependable 
product and turn the distribution 
over to some dependable distributor. 

The concentration of the sales 
authority through one capable sales 
agency has cut out the compe- 
tition of one shipping point with an- 
other and has made the handling of 
melons a much safer proposition from 
the standpoint of the dealer. One of 
the biggest buyers of melons in 
Kansas, in corresponding about this 
melon deal, recently wrote the follow- 
ing in his letter: 

“We do not care how much money 
we pay for melons just so the price 
we do pay is in keeping with what 
competitors are paying. Ordinarily 
when the price is high we can secure 
a better margin of profit than when 
it is low, and we are glad to have the 
growers get all they can for their 
melons.” This shows the attitude of 
the legitimate dealer and indicates 
that the organization is succeeding 
because it is serving all the interests 
concerned. 

The organization made certain er- 
rors in the beginning and got its 
overhead expense too large for the 
volume of business that it was able 
to do. However, it has now dispensed 
with all unnecessary overhead and 
has moved its executive offices to the 
offices of the Bee County Farm Bu- 
reau at Beeville and turned its sales 
and distribution over to the South- 
west Brokerage Company of Dallas. 
I. F. Cherry, of Beeville, is Executive 
Secretary of the organization and has 
been since it was organized before 
shipping season of 1922. The South- 
west Brokerage Company of Dallas 
was established in 1924 by W. B. Far- 
rar, who was manager of the Melon 
Growers’ Exchange during the 1923 
season, when the growers realized 
the best net return for their melons 
that they have ever realized. 

The growers who have worked so 
hard in building this organization up 
to its present conditions are assuming 
a very liberal attitude toward other 
melon growers in the State who are 
not members of the organization. 
They are willing to open the doors of 
the organization to any shipping 
point that will agree to organize a 
shipping association and load their 
melons according to the specifications 
and the grade established by the Ex- 
change. 
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The private office of Mr. George B. Dealey, President and General Manager, A. H_ Belo & 
Co., equipped with Doten-Dunton’s Matched Walnut Suite of the Modified Adam Design. 


ROM the President’s office with the beautiful 
e Matched Suite in genuine walnut or mahogany 
down to the most insignificant piece we are equipped 
to furnish your office throughout. {{ Fourteen years’ 
experience in furnishing offices for Dallas Business 
men, and manufacturing connections obtained after 


\ years of effort, place us in a pre-eminent \ 
, A position to serve you. ( 
fs ff 


Sa 


STEWART OFFICE SUPPLY Co. 
Phone X-6461 1810 Main St. 
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Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT SANTA FE BUILDING 
The largest and most modern warehouse in the Southwest 
Has facilities for all kinds of distribution service; also display, 
sample room and office space located in business district. 


We can help you solve your distribution problems in an eco- 
nomical way and invite your inquires for any information. 





Remember there is a difference in Warehouse Service. We 


~_— you the kind that helps your business. 





f 

















July, 1925 i 





—— 








During Saas thirteen new member- 
ships were added to the Chamber of 
Commerce rolls, including two new 
budget subscribers and two budget 
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Raynor Allen Company; 209 N. Lamar St. 
Mistletoe Creameries; 618 N. Akard St. 
NEW BUDGET SUBSCRIBERS 

Burton Lumber Corporation; Good Street 
and Gaston Avenue. 

T. H. Harbin; 1105 Merc. Bank Bidg. 

NEW SINGLE MEMBFFS 

The A. P. W. Paper Compeny, James F. 
Leeds, paper and paper products—wholesale ; 
Santa Fe Bldg. 

Central Transfer & Storage Co., John 
Parks, Jr., transfer and storage; 2639-41 Elm 
Street. 


LG RE c= spy sane’ a ig ea J. E. Duncan, = 
Let Natural Gas ee ee. ae sian, 


electrical fixtures; 210 S. Houston St. 












Ed Estes Company, Ed Estes, ladies’ ready- 
Solve Your Fuel Pro lems to-wear—wholesale; Santa Fe Bldg. 

Louis Feenberg (Texas Rail & Supply Co.), 
steel rails and accessories; Southland Hotel. 


Morris Hat Company, Morris Weinkrantz, 
men’s furnishings; 1616 Main St. 


SHERKO Pat Murphy & Company, J. W. Murphy, 
real estate; 1509 Commerce St. 


The Palmolive Company, J. W. Travis, 
toilet preparations; 1501 Santa Fe Bldg. 
Seawell & Waldrop, G. C. Wa!drop, patents ; 


LONE STAR GAS COMPANY Omenas Pretnce Company, M._Gensro, pro 


duce and fruits; 608 S. Pearl St 
a Trublpruf Cushion Tire Co., Inc., J. F. 
South’s Largest Wholesaler of Natural Gas Baldwin, tires—retail, tires and’ tubes —whole- 
sale; 2112 Jackson St. 
Waskom Coal Company, J. B. Waskom, coal 
and other fuels; 1410 Sw. Life Bldg. 
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ANNOUNCE the approaching opening of their complete mod- 
ern cold storage plant in the Third Unit of the Santa Fe Terminal. It 
will comprise every range of temperature used in modern cold storage 
practice, from sharp freezers with temperatures below zero to rooms 
with high temperatures for the storage of candy and tropical fruits. 

Rooms will be provided for the storage of furs and delicate fabrics, 

with proper temperatures and atmospheric con- 
ditions. Complete devices for the control of 
temperature and humidity, including the famous 
Moore system, will be installed. Nothing which 
goes to make a complete modern cold storage 
plant has been omitted. 


we 
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The Southern Ice & Utilities Company | | 
% 
s 


SOUTHERN ICE & UTILITIES CO. 
General Offices 
SANTA FE BUILDING, DALLAS, TEXAS 
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Dallas Men To Attend Rail ei 


Hearing at Plainview Show Cases 
Acting on invitations extended by coe" pies os > , 


cities and towns in the South Plains 





area, Dallas business men will attend and 

the Interstate Commerce Commission Mod 
hearing at Plainview July 20, when odern 
the matter of what railroads will be Store 
permitted to build new lines in the ‘ 

South Plains territory will be con- Fixtures 


sidered. Albert Reed, commerce coun- 
sel for the Chamber of Commerce, 
will head the party. Dallas witnesses 
in the hearing will not take sides in 
the arguments, the Dallas content’on 


being limited solely to the need for SOUTHERN FOUNT AIN. & FIXTURE MFG. CO. 


additional railroad facilities in that 


From Manufacturer Direct to 
You---at a saving in price and 
freight. 



























































territory. DALLAS, TEXAS 
tom eve e . . 
LTHOUGH the summer season is usually expected to cause a slackening in business, June was in all 
respects better than the preceding month. The only decrease noted being in building permits, which 
were the lowest recorded this year. The first half of 1925, compared with the corresponding period 
of 1924, showed the following increases: Real estate transfers, 26%; Bank Clearings, 19%; Debits, 
23%; Postal Receipts, 7‘<; Building Permits, 8%. As an index to the steady growth in population, 
— the following increases in pubiic utility connections since the first of the year will be of interest: 
Water ~ eee ang 2,500; Gas Meters, 1,839; Electric Light Meters, 2,059; Telephones, 2,812. 
REAL ESTATE TRANSFERS, DALLAS COUNTY BANK CLEARINGS DEBITS TO INDIVIDUAL ACCTS. 
1924 1925 1924 1925 1924 1925 
ER eee $ 5,966,506 $ 7,182,127 $ 175,728,270 $221,291,763 $203,546,000 $263,899,000 
February ..... 5,826,384 6,520,472 166,206,564 204,232,270 168,471,000 203,672,000 
March ects OROTLZO 7,447,807 174,544,239 216,108,449 165,481,000 219,568,000 
April EATS 5,981,020 7,086,458 160,062,097 179,608,181 : 63,104,000 184,462,000 
ees Ee 8,992,467 151,836,313 166,792,239 156,441,000 175,781,000 
June ....... ae Oe Pe . 5,936,195 9,197,746 147,768,351 177,510,437 145,519,000 184,294,000 
Sub-Totals veseseseseee--- $86,657,111 $46,376,577 $976,080,834 $1, 165,543,339 339 $1,002,562,000 $1, 231, 676, 6,000 
July ..... Bocas abe tonaiesshaancnes 6,187,307 147,647,935 147,278,000 
August. ............ ee we 4,862,863 149,975,148 145,100,000 
September as 5,709,326 218,421,658 190,790,000 
October vescseesseeeeee 6,072,952 268,289,401 236,115,000 
November... 4,833,171 218,684,948 208,127,000 
December .. 6,206,582 229,634,948 248,773,000 
ee na $70,479,312 $2,208,734,872 $2,178,745,000 
POSTAL RECEIPTS BUILDING PERMITS WATER CONNECTIONS 
1924 1925 1924 1925 1924 1925 
5 : $ 253,268.58 $285,183.15 $ 2,996,770 $2,903,070 42,808 46,823 
February oe... ccseecceeeecesnseee 266,450.79 272.484.56 2,179,694 2,147,552 43,096 47,175 
March . 264,827.25 281,863.02 2,712,158 2,058,841 43,412 47,675 
April vues 249,843.40 263,172.89 2,221,390 3,348,282 43,765 48,210 @ 
May w-. 229,122.02 246,524.66 2,726,780 3,804,113 44,171 48,666 
June .. 236,959.56 264,010.62 1,882,666 1,649,972 44,520 19,010 
—_—_ — —- 44,807 
Sub-Totals .............. __..$1,500,471.60 $1, 613,238. 99 $14, 719,458 $15,906, 830 45,183 
—____—— — - ——-- 45,542 
ee 2,230,311 45,881 
August ...... aes w.. 224,249.26 2,358,862 46,220 
September 266,754.03 2,476,733 46,510 
October. ........... . 295,848.09 2,769,282 
November ........-.0+.------ ... 277,622.82 1,047,468 
December 334,674.13 940,110 
Totals oo eccscsecencueenernce.ee-$8,105,828.17 26,542,224 
4,108,340 
Greater Dallas $30,650,564 e 
GAS METERS ELECTRIC LIGHT CONNECTIONS TELEPHONE CONNECTIONS 
1924 1925 1924 1925 1924 1925 
January .......... stats chocnelp tise, CA 51,380 45,361 50,007 48,974 54,190 
ae 46,678 51,847 45,516 50,400 49,313 54,756 
March .......... ESA EAE 46,950 52,107 45,82€ 50,748 49,758 55,196 
IE aha cercctaks Seni nscnaeginoan ties 47,207 52,364 46,162 51,161 50,405 55,725 
Magy ....... peasants . 47,498 52,680 46,462 51,618 50,724 56,413 
June 47,847 53,005 46,695 51,882 50,834 56,518 
July .. 48,217 47,034 50,926 
August .... 48,508 47,449 51,128 
September . .. 48,976 48,199 51,793 
October ................. sevececeveeee 49,625 48,882 52,691 
EE aera 50,401 49,454 58,307 
I iiciiik ce caciatechcmcpceaad 51,166 49,823 53,706 
We are indebted for the statistics shown on this page to: Dallas Clearing House Assn.; Federal Reserve Bank; Commercial 
= Record; Post Office; Building Inspector; Dallas Power & Light Co.; Water Department; Dallas Gas Co.; Dallas Telephone Co. BS) 
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Individual Service— 
Nation-Wide Facilities 


ELEPHONE service is essentially an in- 

dividual service. Each subscriber must 
be dealt with as an individual. His tele- 
phone instrument is a piece of individual, 
personal equipment. But to coordinate this 
instrument with a nation-wide system re- 
quires supplementary facilities in wholesale 
quantities. 

In itself, this instrument represents only 
a relatively small investment. Its propor- 
tionate share, however, in the total in- 
vestment in wire, poles, switchboards, 
buildings and other plant required to make 
Bell System service universal in scope is an 
hundred times its own value. 

The investment per instrument is stead- 
ily increasing as more and more equipment, 
constantly growing more complex, is put 
into service at the present high prices of 
labor and materials. 

Centralized manufacture and years of 
continuous research have enabled the Bell 
System in some measure to meet this rising 
tide of plant investment. The result is that 
its service remains unrivalled not only in 
efficiency and in extent but in economy from 
the standpoint of cost to the subscriber. 


SOUTHWESTERN BELL 
TELEPHONE COMPANY 


THE BELL SYTEM IN TEXAS 
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UNITED FOR THE NATION'S NEED 











Local Summer Resorts 
(Continued from page 9) 


“grow up to them.” Think of the 
amount of patronage necessary to se- 
cure proper returns on an investment 
of $30,000,000, and patronize your 
local hotels whenever possible. The 
big hotel plant will make it possible 
for Dallas to entertain the largest 
conventions, but this means, of neces- 
sity, a large percentage of vacant 
rooms between peak demands. 


To Tempt The Epicure 


ESTAURANTS in Dallas, either 

connected with hotels or inde- 
pendent, are numerous and of a gen- 
erally high standard. Some of the 
highest priced chefs in the Nation 
are here. You can get meals with a 
Western flavor, Mexican dishes, 
Chinese dishes, old-fashioned South- 
ern cooking, or other distinctive 
dishes. In Dallas you may be served 
as simply as in a private home or dine 
as sumptuously as at a Roman ban- 
quet. 

Dallas has drug stores, confection- 
eries and cold drink parlors that rank 
with any in the Nation. Visiting 
women always are thrilled by Dallas’ 
retail shops. It is claimed that per- 
haps no city twice the size of Dallas 
offers such a complete and attractive 
retail market. In one block more 
shoes are sold at retail than in any 
block of similar length in the Nation. 
Dallas has some half-dozen metro- 
politan department stores that are 
marvelous examples of the develop- 
ment of modern merchandising. 

Free art exhibits, splendid public 
libraries in which one can while 
away hours in profit and pleasure, 
handsome churches with some of the 
Nation’s most able ministers, lectures, 
good musical attractions—these are 
suggestions regarding this  well- 
rounded city. 

Class A Baseball Here 

HEN considering sports, don’t 

forget America’s national game 
—baseball, and the home of the Dal- 
las “Steers,” local entry in the Texas 
League, Class A. This park seats 
around 10,000, being one of the larg- 
est in the minor leagues. Home games 
of the Steers this summer are as fol- 
lows: 

Dallas vs. Waco, July 15-17, Aug. 18-20, 
Sept. 6; Dallas vs. San Antonio, July 18-19, 
Aug. 18-15; Dallas vs. Beaumont, July 20-22, 
Aug. 21-23; Dallas vs. Houston, July 23-25, 
Aug. 16-17; Dallas vs. Fort Worth, July 26-27, 
Aug. 11-12, Sept. 8; Dallas vs. Wichita Falls, 
July 28, Aug. 27; Dallas vs. Beaumont, Sept. 
7-10. 

Briefly, some of the amusements 
available in Dallas include: Going to 
the top of the 29-story Magnolia 
Building, baseball, bowling, boating, 
croquet, dining, dancing, swimming, 
polo, golf, flying, fishing, motoring, 
kodaking, wrestling, tennis, shopping, 
eating watermelons and ice cream, 
patronizing cold drink establishments, 
seeing first-run movies, enjoying 
vaudeville and stock companies and 
concerts. If you decide to stay in Dal- 
las this summer you can enjoy your- 
self and “save the difference,” and 
to out-of-town people we say: “Come 
to Dallas and enjoy yourself and add 
to our enjoyment.” 
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Growing List of New |j ———————————————————— ) 
Concerns | | 


June witnessed the addition of 
forty-three new concerns to the Dal- 
las business family, making the total 
number for the year 380. A list of 
the new concerns opening during 
June is given below: 

Acme Scale & Supply Co., rebuilt scales, 
parts and repairs, O. H. Goodrich, megr.; 
2609%4 Elm St. Y-4010. 

Alan-Stuart Co., manufacturer’s agents; 
201 Mercantile Bank Bldg. X-8805. 

Automobile Buyers’ Corp., investments and \| 
loans; 413 Sw. Life Bldg. Y-3458. | 

Baker Auto Rent Co., garage; 1330 Com- 
merce St. Y-6511. | 

Benard’s School of Dancing, dancing 
academy; 1919%4 Elm St. X-7839. 

Burrus Grain Company, grain brokers; 
1117 American Exch. Bldg. X-1184. 

Bailey, Burns & Fitzpatrick, contractors; 
808144 Commerce St. X-8971. 








Have you met 
Sam Mims, Jr.? 


Phone Y-4826 








Bale, E. L., real estate; 2630 San Jacinto Y-6538 
St. Y-2728. | Tere 
Biderman, Sam, architect ; 927 Athletic Club : 1 
Bldg. X-8901. Have you noticed this unusual entrance 
Corbin, C. D., real estate, loans and rentals; on Main Street between City Hall 
416 Linz Bldg. Y-1588. and Post Office? 


Cullom-Baker Co., insurance agency; 201-2 
Linz Bldg. Y-1459. 


oe Re, druggists; 1825 W. Davis | D ALL AS M. AILING COMP ANY 
| 





Construction Material Company of the 
South, concrete and steel construction ma- 
to-wear—wholesale; Santa Fe Bldg. 

Costello, E. J., detective agency; 305144 An- 
drews Bldg. Y-1864. 

Darling Co., Inc., J. Frank, floor coverings, 
Southwestern branch of J. Frank Darling 
Co., Ine., of Brooklyn, N. Y. Factory at — 
Camden, N. J. S. J. Spencer, branch mer. 
at Dallas. 9th floor, Santa Fe Bldg., Unit 
No. 2. X-8718. fe 

Dallas Gum & Mint Co., wholesale confec- 
tioners; 4226 Main St. Y-5248. 

Dunn Bonded Service, collection agency; 137 
Athletic Club Bldg. X-6548. 

Electrozone Water Co., mineral and elcc- 
trified spring water; 111 North Carroll Ave. 
U-4916. 

Excels‘or Knitting Mills, Inc. Branch sales 
office of New York firm, manufacturers of 
children’s and ladies’ sweaters, ete. Arthur 
Lazarus, mgr. of Dallas branch. Ist floor 
Santa Fe Bldg., Unit No. 1. X-6582. 

Federal Food Stores, retail groceries; 521 
N. Akard St. X-5884. 

Gas Appliance Service Co., gas appliances ; 


19164 MAIN STREET 
Mailing Lists : Letter Copy : Multigraphing : Addressing 













































































The Value of Color |* 


In Advertising Matter 





1645 Pacific Ave. X-4252. ; x 
H. & W. Manufacturing Co., gummed la- EADING concerns who sell by mail have found that a color » 
bels. Partnership formed by J. C. Hink'e » page, in which the merchandise is shown in natural colors, = 
; d 
Hanen B’ack Shop, ladies’ ready-to-wear ; same goods are shown in black and white only. 
Ist floor Athletic Club Bldg. X-8326. 9 
yHanszen Bros., produce and fruits; 1616 N. We have some pleasing examples of color work that we have done = 
y lingg <A rg | for manufacturers and jobbers in Dallas and other Southwestern || 4¥ 
aram School of Shorthand, business col- | ate : | yA 
lege; 312 Republic Bank Bldg. Y-3391. | cities. We would welcome an opportunity to show you these || (* 
_ Kennedy, In. Transfer Co. transfer and | and discuss with you the proposition of lowering your selling | % 
storage; 25 il iams 4 75. . - ) 
ies enieeh Weienatie Cn. anntbead ant costs by using color in your catalogues, booklets and folders. + 
health insurance, branch of Hutchinson, . 
Kansas, firm. S. E. Logan, mgr., C. L. Sul- PRIVATE BRANCH EXCHANGE Y-2122 | i 
lenberger, asst. mgr.; 1142 Athletic Club | 2 
Bldg. X-8894. cx 


JOHNSTON PRINTING & 
ADVERTISING COMPANY 


Lippman, Stier & Hahn, branch sales office 
of New York firm, manufacturers of jewelry 
novelties, wholesale only. Ludwig Gucken- 
heimer, mgr. of Dallas branch; Ist floor, 
Santa Fe Bidg., Unit No. 1. X-6582. 

Legion News, monthly magazine published 
under authority of American Legion by Wells 
& Ross. E. H. Everett and J. D. Amonson, id 


aed 
" 
£ 
Pa 
C 
*) 
k 
and Henry Wells; 3703 Metropolitan Avenue. nm ‘i 
E-6338. ¥ | sells from five to fifteen times as much merchandise as when the 
* 
x 
; 
‘s “Everything in Printed Advertising Z 
from the Idea to the Finished Product™ sr 
editors; 829 Wilson Bldg. Y-2726. , } 
McKINNEY AT ST. PAUL | 
Morton, Bill, Productions, theatrical produc- ‘ x. 
J 


tions and booking. E. Gary Granger and Wm. hee | 
C. Morton, proprietors; 304 Republic Bank | DALLAS 
Bldg. X-8843. — 














Millett, Francisco, cotton buyers and ex- 


porters; 1416% Y St. X-7379. ar % — & IE rE we 
Metropolitan Garage; 1012 Good St. Y-2386, 2) Mey wR Wy wR wR Wey wR Wy WARY WR Re wh 2 
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National Roofing Company, Inc., local y 
organized firm with $5,000 capital stock. 
Composition roofing. H. S. Allen, mgr.; 2704 
Commerce St. Y-6819. 


<li Tait ) : Oakland Transfer Co., transfer and _ stor- 


Tani 
fanny age; 3400 Oakland Ave. E-2871. 


( TF meetin || 
ATT Parker Pencil Company of Texas. F. E. Ay- 
= lil ; cock and Irene Aycock are the Texas repre- 
Be sentatives of this Los Angeles concern, which 
manufactures pencils and _ pencil vending 
machines; 100444 Elm St. X-2904. 


ODEE SERVICE ||_ |BUY HERE==SAVE MONEY} — Pree; monty, motorsaphic, | macazine, 


Brown, Editor. 1707144 Elm St. X-5778. 














Sor every 
LEGAL STATIONERY South & West Specialty Co., advertising 
REQUIREMENT a 303 Simpson-Whiteman Building. 
X-7391. 


Largest Publishers & Distributors of 
TEXAS STANDARD FORM 


LEGAL BLANKS 


in the world 
THE ODEE COMPANY 


The so.” Sparks, Bert, real estate, loans and rentals; 
Phone Y-6994 Dallas, Texas K E Ww 1608% Main St. X-1130. 4 


Smith, A. J. & Son, contractors; 601 Deere 


Office Furniture Bldg. X-8783. 


Southwestern Sales Agents’ Supply Co., 


Exchange manufacturers’ agents and brokers, hosiery, 
automobile accessories. J. 


underwear and 


Phone Y-1220 308-12 N. Akard St. Sem Wellbaum, distr. mer. 419 Marvin Bids. 


Service Life Insurance Co., The, of Lincoln, 
Nebraska. W. W. Wolford, State mgr., L. M. 
Kinner, asst. mgr.; 1222 Mereantile Bank 
Bldg. X-1541. 


Sanborn & Body, real estate, loans and 
rentals; 519 Wilson Bldg. X-8589. 





























Exclusive Dallas Agents Two Doors North of Pacific Avenue X-6741. 
SOUTHERN SALESBOOK & Texas Rail & Supply Co., formerly Louis 
SPECIALTIES CO. wo , Feenberg, Inc., of Fort Smith, Ark., where he 
202 M : 2 has been located for 19 years. Mr. Feenberg 
3 ercantile Bank Bldg ‘ is president of the new concern, which handles 
Phone X-4855 Efficient and Ba new and relaying steel rails and accessories 
Und tere’ Label and C ial Safes, telligent office Pp for railroad, mine and industrial use. Also 
peonorenarr tinny <atiiisieaedane furnished promptly. angle bars, anchor irons, tie plates and spikes. 
. Steel Desks, Sh ~e —_ Dos Fou Yaws ia Dallas The plant is now being erected on the T. & 
i Boal EMPLOYERS’ SERVICE N. O. tracks at Ash Lane, and will employ 
Sales Books Order Books about 20 skilled mechanics to start with, in 
Phone BUREAU X-7526 addition to the office and sales fore2. 
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Splendid Book on Dallas 


One of the best descriptive books 
of Dallas ever published made its 
appearance last month. It is called 
“Dallas” and was written by Ted 
Jones for Lamar & Barton, publishers. 
The book contains 80 pages, is inter- 
estingly written and well illustrated. 
The book traces the remarkable rise 
of Dallas from a village of a half 
dozen families in 1850 to the chief 
city in the Southwest in 1925. Dal- 
las, as it is today, is fully and graphi- 
cally described, not only giving the 
Dallasite a thorough knowledge of his 
city but furnishing a valuable refer- 
ence book for the student and visitor. 

An idea of the range of the sub- 
ject matter can be gained from a 
brief summary of the more important 
sections: History of Dallas, Public 
Buildings, Schools and _ Colleges, 
Churches, Municipal Farks, Country 
Clubs, Lodges, Associations, Amuse- 
ments, State Fair, Housing Facilities, 
Dallas Business, Railroads and Inter- 
urbans, Transportation and Communi- 
cation, Dallas as a Medical Center, 
Cemeteries, Beautiful Homes, Indus- 
trial and Surburban Tours, etc. 


——0 


The King Is Dead—Long 
Live The King! 


New York, erstwise Supreme Po- 
tentate and undisputed ruler of 
American Commerce, has been de- 
throned by Texas as the leading ex- 
port State of the American Union. 

Last year Texas exported $737,- 
2°8,927, leading New York by six 
million dollars. Pennsylvania, run- 
ning third in the list was $400,000,000 
behind Texas. 

Cotton shipments totaling $565,- 
270,762 made possible Texas’ triumph 
over New York. Mineral oil ac- 
counted for $68,817,370; wheat $45,- 
273,167; cottonseed cake and meal $6,- 
698,005; ores, metals and manufac- 
tures of, $5,277,756; plank boards and 
scantlings, $3,952,178; sulphur $3,- 
922,676; vehicles $2,839,027; paraffin 
wax $1,565,849, grain rice $1,385,669. 


——-O0—- — 


Swiss After Dallas Trade 


The Chamber of Commerce has 
been advised by the Swiss Consul at 
New Orleans that the Swiss Industrial 
Bureau at Lausanne desires lists of 
Dallas importers. 

He states that his country is in a 
splendid condition to supply the mer- 
chandise needs of Dallas firms and 
is actively soliciting business in this 
section. 





—-— 0 — — 


Refinery Changes Hands 

The Simms Petroleum Company 
has purchased the modern refining 
plant of the Clayton Oil Refining 
Company in West Dallas. The pro- 
duction unit of the purchasing Com- 
pany, the Simms Oil Company, has 
headquarters in Dallas and it is stated 
that the purchase of this property is 
but the first step towards extensive 
refining operations in Dallas. The 
Clayton Oil Refinery has a daily ca- 
pacity of 4,500 barrels and a cracking 
capacity of 3,200 barrels. 
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power installation. 
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Our experienced illumination and 
power engineers are available without 
obligation on your part. 
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cient and economical service is before 
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New Business Division 


DALLAS POWER & 
LIGHT COMPANY 
pe 
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es ing Up With Busy Dallas 





L. L. Bristol has been elected a 
member of the executive committee 
of the Texas Abstractors’ Association. 


ee 


C. L. Wakefield has been re-elected 
chairman of the City-County Hos- 
pital system and the board of direc- 
tors increased to ten. 

ee & 

W. Scott Clarke was re-elected most 
loyal gander of the Ancient and Hon- 
orable Order of the Blue Goose. Other 
officers are: Edward Wright, super- 
visor of the flock; Frank Nisbet, cus- 
todian of the goslins; Frank C. Long, 
guardian of the nest; Herbert H. 
Sutton, wielder of the goose quill; 
Charles R. Bullock, keeper of the 


The Dallas Typothetae have elec- 
ted the following officers: J. R. Cas- 
sidy, president; R. C. Dyer, vice presi- 
dent; L. E. Powell, treasurer. 


2wmewemym 
Kg we © 


Ewing S. Moseley is now connected 
with I. Reinhardt & Son. 


ee 


Otto Lang has been chosen as a 
member of the nominating committee 
of the Florists’ Telegraph Delivery 
Association. This organization trans- 
acts some $20,000,000 worth of busi- 
ness annually through its members 
and consequently the selection of Mr. 
Lang is a high compliment, as the 
responsibilty of the members of the 
committee, in selecting the board of 
































golden goose egg. directors, is heavy. 

Niratratre tre tre tetera tratreie te tre tretretratrettretrairara ira tra tra tre irate tre tye verted 
= 5 
: | fmamosap ‘ 
Sy i [- kad 
: Sales L 
Ke (“série ASOCATION | 
S| Use the ( p g Ee 
I Mails am ar1ens ES 
Ke MAS Ey 
| || (MASA Handled Complete | : 
3 Increase - Ff 
ke [Your Seles | yi ANALYSIS - COPY - LIST OR FIELD TO FB 
is REACH - LETTER PROCESSING - Ff 
i PERFECTLY PERSONALIZED MAILING FY 
ie SERVICE, ETC. Ri 
3 | WwW. MARION NEWMAN EA 
is JOHN R. (BOB) SIMS, JR. ES 
: HOWARD T NEWMAN Telephones: : 
is X-8 168 X-8169 | © 
3 ii 
3 . KS 
i X-3393 A 
Is ei 
I =i 
| Ee 
Ke i 
>, . . ° . = 
= | Commercial Printing & Letter Service Co. | = 
iS Premier Lettershop of the Southwest ES 
ea ae 

g 918-919 Santa Fe Building DALLAS ei 
ts EB 
FE om YY YELO LOLOL OOOO PO POPE VO VON OL SPOON ONG NURMORURUTOTE 


J. W. Dickson of Dallas was named 
a member of the committee on ap- 
pointments at large of the National 
Association of Credit Men at the con- 


in Washington, 
a 


At the annual meeting of the Knife 
and Fork Club, held last month, the 
following. officers were elected: John 
W. Philp, president; A. H. McKnight, 
vice president; Dr. E. H. Cary, vice 
president; Alvin V. Lane, secretary- 
treasurer. BRR 


The Austin Bros. Bridge Co. of 
Dallas was awarded the contract for 
the construction of the free bridge 
across Red River at Arthur City. 


tw © 


William R. Ruggles, Dallas sport 
writer, has accepted the secretaryship 
of the University Ex-Students’ Asso- 
ciation of the University of Texas. 
Mr. Ruggles has resigned from the 
Dallas News, and will make his home 
in Austin. RRR 


The Texas Federation of Music 
Clubs has won the Ditson Prize of 
$200, offered through the National 
Federation to the State organization 
that has attained the greatest mem- 
bership since November, 1924. 


wee 


John T. Orr has been re-elected 
president and general manager of the 
Texas Farm Bureau Cotton Associa- 
tion. M. E. Hays was appointed as 
director of field service and Harry 
Williams, of Mesquite, secretary- 
treasurer. RRR 


C. S. and Earle Wyatt have pur- 
chased the capital stock of the Ray- 
nor Allen Company, operators of the 
Clarence Saunders stores in Dallas. 

ee ®R 

John Erhard is the new head of 
the Dallas Lions’ Club. W. B. Todd 
was named vice president; J. R. Me- 
Farland, second vice president; Geo. 
Egan, lion tamer; M. C. Marshall, 
mascot; C. J. Crampton, secretary, 
and Mrs. C. C. Owen, office secretary- 
treasurer. 2 % 
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vention held 


Fred McJunkin headed the Dallas 
Automobile Clib Membership drive as 
Colonel-in-Chief of the 
forces. 
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Vocational School Buys 
Building Site 


IFTEEN acres of land on the 

Cedar Springs Road, adjoining 
Perry Heights, has been purchased by 
the Dallas Vocational Training School 
as a site for one of the largest voca- 
tional training schools in the Nation. 
Work will be started during the sum- 
mer on the first group of buildings 
to cost $500,000, it is announced by 
President C. A. Jay. The first struc- 
tures will be the administration unit 
and the graphic arts unit, which will 
house the printing school, now in op- 
eration in leased quarters. Additional 
units, to be built as rapidly as pos- 
sible, will house schools of electricity, 
auto mechanics, machine work, plumb- 
ing, carpentering, bricklaying, mold- 
ing and sheet metal work. The com- 
mittee which handled the purchase 
is composed of T. E. Jackson, J. Fred 
Schoellkopf, H. A. Olmstead and R. 
S. Haseltine. 


Directors of the Dallas Vocational 
School are: Jackson, chair- 
man; W. S. Mosher, first vice chair- 
man; Hugh E. Prather, second vice 
chairman; F. H. Blankenship, treas- 
urer; George Waverly Briggs, E. R. 
Brown, J. Perry Burrus, Sam P. Coch- 
ran, Price Cross, Frank Cullinan, T. 
M. Cullum, R. S. Haseltine, F. M. 
Hoag, W. M. Holland, Frank M. Smith, 
A. A. Jackson, Fred E. Johnston, Joe 
E. Lawther, Simon Linz, H. A. Olm- 
stead, J. Fred Schoellkopf and R. H. 
Shuttles. 


The Directors of the Chamber of 
Commerce last year voted a strong 
endorsement of the proposed school, 
which is intended not only to meet 
the business and industrial needs of 
the future but also to open new op- 
portunities for advancement to the 
youth of the Southwest. It is pointed 
out that each year many boys leave 
school to enter “blind alley” jobs as 
unskilled laborers or to enter some 
of the crowded so-called “white collar” 
callings. It is the belief that not only 
will many of these boys be better off 
by learning a skilled trade, but that 
industry as a whole will be vastly 
benefitted by an ample supply of 
skilled labor in all lines. 





Oo—— 


S. S. “City of Dallas” On 
Fourteenth Voyage 


The good ship “City of Dallas,” 
operated by the Southern Steamship 
Company, is now completing her four- 
teenth voyage between Houston and 
Philadelphia. This 3,500 ton freighter 
was launched last year and christened 
by Miss Lilybel Cullum, daughter of 
T. M. Cullum, president of the Dallas 
Chamber of Commerce. 

H. T. Lindsey, general agent of the 
Southern Steamship Company, with 
headquarters in Dallas, announces the 
appointment of Howard K. Sherfy as 
soliciting freight agent at Houston 
and V. A. Lamark as district freight 
agent at Pittsburgh, Pa. 











M. M. MAYFIELD 
LUMBER 


Elm and T.& P. Tracks All Phones H-2171 














Red Ball Bus Lines 


DALLAS-DENTON-GAINESVILLE — DALLAS-SHERMAN 
Telephones X-2015; X-8017; X-5605 700-02 Commerce St. A. L. Coffman, Mer. 


DALLAS TO GREENVILLE 
Telephones X-2015; X-8017; X-5605 700-02 Commerce St. H. E. English, Mgr. 


DALLAS TO CLEBURNE, DALLAS TO PALSeTInS 
Telephones X-2085; X-1657 105 So. Market St. . J. Shrader, Mgr. 


TO Phones Fare R. Trip TO Phones Fare R. Trip 
Denton eevee De-2015 $1.25 $2.00 CE veces X-2015 $1.50 $2.75 
Gainesville ......X-2015 2.75 5.00 Cleburne _....... X-8011 1.60 3.00 
Greenville ......X-2015 2.00 3.50 Kaufman ..... .X-8011 1.25 2.50 
Paris ceeees-e= 2015 4.00 7.00 Athens ............ X-8011 2.50 5.00 
Sherman _....... X-2015 2.00 3.50 Palestine ........ X-8011 5.00 10.00 


We Carry Accident Insurance -~ to =_ 000.00 on Passengers 
00 Commerce St. t- 5 S. Market St. 


MAP OF RED BALL BUS LINES- NORTH TEXAS DIVISION 
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CLASSIFIED ADVERTISING SECTION 





ACCOUNTANTS 











Schoolar, Bird & Company 
C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Eighteen Years 


AUDITS :-: SYSTEMS 
FEDERAL TAX SPECIALISTS 


Santa Fe Building 
Dallas, Texas 











Mrs. 8S. Clay Young 
ACCOUNTANT 
INCOME TAX SERVICE 


1114 Southwestern Life Bldg. 
Phone X-1032 


DALLAS~- TEXAS 


ARMAT URE WORKS 








| Couch Armature Works _ 


|| Griffin & Camp 


Electric Motor Specialists 
Rewind, Rebuild and Repair 
Power Motors and Generators | 
Phone X-4775 = || 











"ATTORNEYS 
|. L. Burcess L. E. Burcess | 
S. P. Sapier M. N. CurestTMan | 
O. D. Brunpivce O. A. Fountain 
Hf. A. Bateman L. E. Exuiorr 

W. H. Wurte 


BURGESS, BURGESS, 
SADLER, CHRESTMAN 
& BRUNDIDGE 
Attorneys 


1106-1112 Southwestern Life Bldg. 
General Civil Practice 
Specialties— | 
Corporation, Insurance, Machinery and | 
Real Estate Practice. 





BANKS 








A Complete Banking and 
Trust Service 


THE REPUBLIC 
NATIONAL BANK 


REPUBLIC TRUST & 
SAVINGS BANK 


Combined Resources 


$30,000,000.00 








BLUE PRINTS 


| SOUTHWESTERN 
BLUE PRINT CO! 


PHONE Y-1063 


ITOS MAINA ST 
DALLAS, TEXAS. 


BOOKBINDERS 








Office Phone Res. Phone 
Y-5561 H-4613 


HENRY NUSS 
BOOK BINDER 


and 


PAPER RULER 


Loose Leaf and Binders 


Dallas 


EMPLOYERS (Cont'd) 








QUALIFICATIONS SUPREME 
Every applicant we send to you in 
answer to your request is amply qual- 
ified to fill the position you have va- 
cant. Call X-3466. 

COMMERCIAL SERVICE CO. 

H. J. Joy, Mer. 
804 Wilson Bldg. 
Dallas. Texas 


X-3466 





ENGINEERS 


MYERS & NOYES 


CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 

DALLAS, TEXAS 

Investigations and Reports 


Surveys, 








1517% Main, 3rd floor, 





BUILDERS 





McCRIGHT CONSTRUCTION 
COMPANY 
Incorporated 

General Contracting 

3105 St. John’s Drive A-3981 

Dallas, Texas 











COMMERCIAL PHOTOGRAPHERS 


Frank Rogers 


Photographs for All Purposes 
1304 ELM ST. PHONES: X-4619; X-6321 








RAYMOND STUDIO 
Commercial Photography 


2108 McKinney Ave. Phone Y-5171 
We photograph anything anytime 
HARRY BENNETT, Prop. 





CONTRACTORS 





Ww. E. CALL AHAN CON- 
STRUCTION CO. 
W. E. Callahan, E. S. Heyser, 
President Vice President 
H. L. Johnson, Sec’y-Treas. 
General Office, 707-8-9 Kirby Bldg. 
Dallas, Texas 








Ww. J. “POWELL 


CONSULTING CIVIL ENGINEER 
311 Southwestern Life Bldg. 
DALLAS 
Municipal Engineering, Public Utilities, 
Real Estate Development, Tepographic 
Mapping, Reports, Appraisals. 








ENGRAVERS 


ol a @} ood = MS oe ©) 2 
ENGRAVINGS 


Cait X.or Y. 3997 


WHITE ENGRAVING Co# 


HOUSE MOVING 








Office Yard-Residence ine H-5706 


C. Hansen & Son 


Practical 
Housemovers, Raisers and_ Shorers. 
Brick or Frame _ Buildings Raised, 


Moved or Straightened. 





INSURANCE 











Kivkpatriek: heen “Co. 
Insurance, All Kinds 
Surety Bonds 
Standard Stock Companies Only 
Phone Us X-7184 
1001-8 Praetorian Bldg. 








Drainage, Irrigation, Railroad, Levee | 








EMPLOYERS 


| ™ 





| 
| 
| 
| 


iste I 
Mr. Employer: Call us when in need of a Stenographer 
or Bookkeeper. Thanks. Phone Y-2640; Commerc: 


and Prather Strects. 


AN 


























Hanway & Williams 


INSURANCE IN ALL ITS BRANCHES 
203 Central Bank Bldg. 
Telephone X-3822 


Members Dallas Chamber of Commerce 



































July, 1925 


DALLA S&S Page 31 





JANITOR SUPPLIES 


A & Janitors 
Supplies 
Everything for Cleaning 

'BMe eyer &Son 


PHONE Y2844% 







Clem Lut ding 


Y6346 





OPTICIANS 


RYPT 


t¥ PTO 


HEITMAN OPTICAL Co. 
OPTOMETRISTS 
1602 MAIN ST. “DALLAS 














PRINTERS 


CTEVENSONPRINTING(O 


HIGH CLASS PRINTING 

STEEL DIE EMBOSSING 

COPPER PLATE ENGRAVING 
TELEPHONE 18112 MAIN ST. 


Y 4436 “& DALLAS 
KEAL ESTATE 








W. C. Connally Jas. P. Thomas 
We specialize in high class 
Homes, Business, Industrial 
and Trackage Properties 


CONNALLY & THOMAS 


Realtors 
Suite 305, S. W. Life Bldg. 











ae 


LAWRENCE MILLER 
REALTOR 
Business and Industrial 
Properties 
818 : or Bldg. X-7675 








STATIONERY 











Adding Machine Rolls-—“Premium” 
$1.00 a dozen 
$7.22 a 100 rolls 
Steno. Note Books, a gross, $7.22 
for either pen or ink 


MARTIN STATIONERY CO. 
110-112 S. Poydras St. 








SHEET METAL | 










~~ 
1 Sheet Metal 
is Contractors 





SHEET METAL—Cont’d. TYPEWRITERS 








John Schwarz Phone X-5708 


DALLAS TYPEWRITER & 
SUPPLY CO. 


Woodstock and Oliver Typewriter 


. , , in, Agency 
Standard of the Southwest Cia ‘ethane Pe cr Typewriters of 
all makes 1519 Commerce St. 








—Corrugated Roofing 
—Keystone Culverts 
—-Stock Tanks 
—Wagon Tanks 








S. L. Ewing 














Atlas Metal Works Company 
DALLAS TYPEWRITERS 
1606 Commerce 
X-3026 Dallas 
STAMPS—RUBBER TOWEL SUPPLY 














FRED L. LAKE & CO., Inc. 


CORO BBER STAMPS CANNON BALL TOWEL SUPPLY 
COMPANY 
2009 Orange St. Dallas, Texas 





Everything furnished in the 


Towel Supply Line 


STENCILS—SEALS 
1015 Elm St., Dallas 


SERVICE UNEXCELLED PHONE X-2736 














Ss. KOENIGSBERG, Inc. 


TAILORS AND IMPORTERS 
We are showing summer suitings of tropical weights 


1306} Main St. 








Cc. B. ZUBER F. M. ZUBER 
ZUBER & ZUBER 
Wholesale Collections Established 1918 
408 Santa Fe Building 











‘MADE IN DALLAS”’ 


HEALTH AND ACCIDENT INSURANCE 
Our $200.00 Monthly Benefit, $5,000.00-$10,000.00 Acci- 
dental Death, Combination Health and Accident Accumula- 
tive Policy is a prime favorite with business and professional 
men. 
Over $1,400,000.00 in benefits paid to date. 


INTERNATIONAL TRAVELERS ASSOCIATION, DALLAS, TEXAS 
Price Cross, President Ben Haughton, Sec’y-Treas. 











| AMERICAN ELEVATORS 


soto sy JU. PEYTON HUNTER?®*7 wissom 806 





BUILT BY AMERICAN ELEVATOR & MACHINE CO., LOUISVILLE. KY 





FLIPPEN-PRATHER REALTY Co. 


4800 PresTon RoaD 
DEVELOPERS ~~ SELLING AGENTS 








